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・Unless otherwise specified, all financial figures in this presentation are based on 
Generally Accepted  Accounting Principles in the United States of America. 

・Operating income is calculated by deducting from net sales cost of goods sold and 
selling, general and administrative expenses, in accordance with the Japanese 
accounting practices.

・No gain or loss due to the transfer of the substitution portion of the Employees’ Pension 
Fund or no settlement loss from the restructuring of employees’ benefit plans is included 
in operating income for the ended March 31, 2006 . 

・This presentation contains a business forecast, including statements concerning the 
company’s outlook, business strategies, and similar statements concerning anticipated 
future events and expectations based on a number of assumptions and beliefs in light of 
the information currently available to management.  The business forecast statements in 
this presentation are subject to numerous external risks and uncertainties, including the 
effects of economic conditions, market trends and currency rates, which may cause 
actual results to differ from those expressed in or implied by the statements herein.  
Therefore, readers are advised not to place undue reliance on these business forecast 
statements.

NOTES
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First Half of FYE March 2008: Outline of Consolidated Results

1.  Summary of 1H Consolidated Results
2.  Highlights of 1H Consolidated Results
3.  Operating Segments (Business Divisions) Information
4.  Current 1H Operating Income Compared to the Previous Year and  

Breakdown of Factors for Modification of the Current Business 
Year’s Projected Operating Income 

5.  Consolidated 1H Results by Division:
・ Processed Foods Business Division
・ Fresh Meats Business Division
・ Affiliated Business Division
・ Regional Results
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（Units: Millions of Yen,％）

FY Ending March 2008- Summary of 1H Consolidated Results

Results for FYE  March 2007

«Consolidated Results» 1st half Difference 2nd half Difference Full year Difference 1st Half Difference
2nd Half
Projected Difference

Full Year
Projected Difference

Net sales 485,388 1.8 491,908 1.1 977,296 1.4 506,448 4.3 493,552 0.3 1,000,000 2.3

Hams and Sausages 63,634 (2.3) 68,353 (0.8) 131,987 (1.5) 64,131 0.8 68,869 0.8 133,000 0.8
Processed Foods 92,438 0.8 91,882 (1.2) 184,320 (0.2) 92,387 (0.1) 92,113 0.3 184,500 0.1
Fresh Meats 252,269 1.9 258,426 3.7 510,695 2.8 273,660 8.5 259,340 0.4 533,000 4.4

Beef 104,092 3.2 102,011 (0.3) 206,103 1.5 107,587 3.4 102,413 0.4 210,000 1.9
Pork 95,110 3.0 101,137 9.6 196,247 6.3 107,383 12.9 102,617 1.5 210,000 7.0
Poultry 40,589 (5.8) 46,119 4.3 86,708 (0.7) 48,148 18.6 46,852 1.6 95,000 9.6
Other Meats 12,478 11.8 9,159 (13.0) 21,637 (0.2) 10,542 (15.5) 7,458 (18.6) 18,000 (16.8)

Marine Products 44,134 8.5 39,219 (6.2) 83,353 1.0 42,218 (4.3) 39,782 1.4 82,000 (1.6)
Dairy Products 10,929 (1.4) 10,903 2.7 21,832 0.6 10,637 (2.7) 10,863 (0.4) 21,500 (1.5)
Others 21,984 5.5 23,125 0.3 45,109 2.8 23,415 6.5 22,585 (2.3) 46,000 2.0

Cost of Goods Sold 395,588 2.4 394,221 (0.7) 789,809 0.8 414,614 4.8

Gross Profit 89,800 (0.9) 97,687 8.8 187,487 3.9 91,834 2.3
Gross Profit Rate 0 (0.5) 0 1.5 0 0.5 0 (0.4)
Selling, G&A expenses 83,819 (0.2) 87,246 1.1 171,065 0.4 85,749 2.3
Operating Income 5,981 (10.1) 10,441 205.2 16,422 63.0 6,085 1.7 8,915 (14.6) 15,000 (8.7)
Income before tax 4,453 9.4 9,215 - 13,668 485.4 (429) - 6,429 (30.2) 6,000 (56.1)
Net Income 2,533 (17.5) 8,853 - 11,386 1,096.0 (2,229) - 5,229 (40.9) 3,000 (73.7)

Segment Info by Geographic Area
Domestic Sales 438,817 0.6 445,020 0.8 883,837 0.7 455,741 3.9 448,259 0.7 904,000 2.3
Operating Income 6,290 (9.3) 10,574 159.2 16,864 53.1 8,147 29.5 - - - -
Operating Income Ratio 0 (0.2) 0 1.5 0 0.6 0 0.4 - - - -

Overseas Sales 91,154 10.8 91,609 2.1 182,763 6.2 97,865 7.4 91,135 (0.5) 189,000 3.4
Operating Income (232) - (376) - (608) - (2,318) - - - - -
Operating Income Ratio - - - - - - - - - - - -

*The financial figures are based on Generally Accepted Accounting Principles in the United States of America. (Recomposed)

*The amounts shown in the column "Segment Info by Geographic Area" are prior to the elimination of inter-segment Internal sales.

*Comparisons to the previous term are shown as a percentage (%) of growth or loss.                                                                                                                 

FYE 2008 Q2 Results and Modified Projected 2nd Half Results



－5－

Highlights of 1H Consolidated Results
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(Millions of Yen）

Operating Income 
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Operating Segments (Business Divisions) Information

Net Sales Operating Income Operating Income Ratio Net Sales Operating Income Operating Income Ratio

Processed Foods
Business Division 152,532 2,230 1.5 155,961 260 0.2
Fresh Meats
Business Division 314,696 4,021 1.3 339,460 6,723 2.0
Affiliated
Business Division 83,057 (195) - 79,458 (810) -
Elimination,
adjustments, etc. (64,897) (75) - (68,431) (88) -

Consolidation 485,388 5,981 1.2 506,448 6,085 1.2

FYE 2008 1H ('07/4-9) ResultsFYE 2007 1H ('06/4-9) Results

◆Operating Segments (Business Divisions) Information
（Units: Millions of Yen, %)

※ These operating segment (business divisions) sales totals do not correlate to the figures of net sales by product 
category on Page 3 of this report.

※ Net Sales for each segment also include inter-segment sales figures.  
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FY Ending
March 2008
(’07/4-’08/3)

Initial
Planned 
Results

¥21,000 Million
FY Ending

March 2008
(’07/4-’08/3)

Modified
Projected
Results

¥15,000 Million

FY Ended
March 2007
(’06/4-’07/3)

Results
¥16,400 Million

Current 1H Operating Income Compared to the Previous Year and  Breakdown of Factors for Modification 
of the Current Business Year’s Projected Operating Income

FYE March2008
1H (’07/4-9)

Results
¥6,100 Million

FYE March 2007
1H (’06/4-9)

Results
¥6,000 Million

Processed Foods Business Division
(¥2,000 Million)

Others
±０

Affiliated Businesses Division
(¥600 Million)

Fresh Meats Business Division
+ ¥2,700 Million

Operating Income Breakdown
+ ¥ 100 Million

Modified Operating 
Income Breakdown
(¥6,000 Million)

Processed Foods 
Business Division
(¥3,300 Million)

Affiliated Business Division
(¥700 Million)

Fresh Meats 
Business Division
(¥2,000 Million)

(Units: Millions of Yen)



－8－

Processed Foods Business Division – 1H Consolidated Results

【Sales】
・ Hams and sausages, together with our processed foods products, experienced good sales in  

the consumer market. 
・ On the other hand, our products for business-use struggled in sales due to stiffer competition. 
・ Processed Foods Business Division experienced an increase of over ¥3.4 billion in total sales over  

the previous year.  

【Operating Income】
・ Hams and Sausages Business Division experienced a slight increase in profits owing to the increase in  

prices implemented in the previous year. 
・ Although our Deli & Processed Foods Division increased its sales volume, overall profits decreased due to the 

steep increase in prices of raw materials and other materials as well as stiffer price competition for business-use 
products. 

・ Our Processed Foods Business Division experienced a decrease in profits of nearly ¥2 billion from the previous 
year. 

（Units: Millions of Yen, ％）

FYE March 2007 FYE March 2008

1H Results 1H Results Change % Rate ± 

Total Sales 152,532 155,961 3,429 2.2
    Sales to Outside Customers 145,933 149,397 3,464 2.4
    Inter-Segment Sales 6,599 6,564 (35) (0.5)
Operating Expenses 150,302 155,701 5,399 3.6
Operating Income (Loss) 2,230 260 (1,970) (88.3)
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Fresh Meats Business Division – 1H Consolidated Results

【Sales】
・In general, the market for Fresh Meats has been stable.
・In particular, domestically-produced Pork and Poultry has increased in both volume  
and sales.

・The Fresh Meats Business Division has increased its sales totals by ¥24.8 billion from the  
previous year.

【Operating Income】

・Our Australian Beef business has struggled due to the increased prices of livestock feed and a  
strong Australian dollar. 

・On the other hand, our domestic Fresh Meats Division increased its production and sales  
volumes, making up for a drop in overseas operations. 

・This business division increased its profits by ¥2.7 billion over the previous year.

（Units: Millions of Yen,％）

FYE March 2007 FYE March 2008

1H Results 1H Results Change % Rate ±

Total Sales 314,696 339,460 24,764 7.9
    Sales to Outside Customers 268,987 290,809 21,822 8.1
    Inter-Segment Sales 45,709 48,651 2,942 6.4
Operating Expenses 310,675 332,737 22,062 7.1
Operating Income (Loss) 4,021 6,723 2,702 67.2
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Affiliated Business Division – 1H Consolidated Results

【Sales】
・Marine Foods experienced decreased sales, particularly towards mass retailers,
due to price revisions.

・Hoko’s marine products struggled in sales. However, its dairy products processed at   
its own factories experienced increased sales.  

・Nippon Luna experienced a decrease in sales from the previous year that had  
seen favorable sales of our business-use Yogurt Sauce brand.

【Operating Income】
・Profits from our marine products, dairy products, and others were affected by  

the higher prices of raw materials. 
・Although we implemented measures such as raising product prices and improving our   
procurement of raw materials, our Affiliated Business Division experienced a decrease of 
profits of over ¥600 million from the previous year.

（Units: Millions of Yen, ％）

FYE March 2007 FYE March 2008

1H Results 1H Results Change % Rate ±

Total Sales 83,057 79,458 (3,599) (4.3)
    Sales to Outside Customers 75,231 71,982 (3,249) (4.3)
    Inter-Segment Sales 7,826 7,476 (350) (4.5)
Operating Expenses 83,252 80,268 (2,984) (3.6)
Operating Income (Loss) (195) (810) (615) -
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Regional – 1H Consolidated Results

【Sales in Regions】
・In Japan, Fresh Meats market prices progressed steadily, resulting in a revenue increase of 3.9%.
・In Australia, with an increase of beef prices, revenue increased 2.7% over the previous year. 
・In America, with an increase in market hog prices and higher shipments of hogs owing to an  

expansion of our pig farm business, revenues increased 11.6% over the previous year. 

(Millions of Yen） 【 Sales in Main Overseas Regions】

【Operating Income in Regions】
・In Japan, even with unfavorable conditions such as increases in the prices of raw and other materials and livestock  

feed, we could attain an increase in profits thanks to an increase in sales revenues. 
・In Australia, owing to higher prices in livestock feed as well as a strong Australian dollar, profits decreased 
・In America, also owing to higher prices in feed for our pig farm business, profits decreased.

※Sales figures are prior to the elimination of inter-segment Internal sales.

※For Overseas Sales, the Australian and American markets account for approximately 80% of total sales. 
The other 20% of sales were carried out in Asia and Europe. 

※American Sales include both the North American and South American regions.  
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※Sales figures are prior to the elimination of inter-segment Internal 
sales.
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FYE March 2008: Issues and Measures for the 
Second Half by Division:

1 - Processed Foods Business Division
2 - Fresh Meats Business Division
3 - Affiliated Business Division
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FYE March 2008: Issues and Measures for the Second Half- Processed Foods Business Division

Initial Estimation Revised Estimation
Increased Cost: Main Materials  ¥1.8 Billion ¥3.3 Billion
Increased Cost: Logistics, Other ¥1.2 Billion ¥2.7 Billion
Total ¥3.0 Billion ¥6.0 Billion

Number of Gifts Sold Sales Revenue

FYE 3/2007 Results 4,485 12,275

FYE 3/2008 Target 4,950 14,291

Change 110% 116%

●Issue 2．Decrease in Sales Prices

・The effect of stiff competition. 

・The effect of purchasing power. 

・The effect of an increase of low-priced   
imported products

●Issue 3．Expansion of Our Sales Volume

・Developing new products and strengthening  
sales

・Recovery of Sales Volume for business-use 
products

・Expansion of year-end gift sales.

●Issue 1．A steep rise in the prices of raw 
materials and other related materials

・Procurement costs are expected to rise 
by approximately ¥6 billion for the year 
due to a steep rise in prices of raw materials 
such as pork and in prices of associated 
materials affected by higher prices of crude oil.

●Measures
◆Implemented price increases in our Hams&Sausages  

and Processed Foods products in September 2007.  We 
expect a revenue increase of ¥2.6 Billion in the 2nd half.

①Consumer-market Hams&Sausages and Processed Foods 
products are doing well and following expectations after an 
increase of prices resulting from changes to product 
specifications. 
② As for Business-use products, several are undergoing 
modifications. They will be completed by the end of the year. 

◆We are endeavoring to develop new value-added products
using our own materials, focusing on Hams&Sausages.

◆Dealing With Stiffer Competition
・We will continue to carry out our plan of cutting costs in  

our Production Division. 
・Promotion of reform of SCM (Supply Chain Management)
・Reorganization of our Sales and Marketing Division. 

●Measures
◆To promote development of new consumer-market 

products at Food Exhibitions. Also to strengthen 
negotiations by our Sales and Marketing Division in local 
areas.   

◆ To recover previous sales volumes to CVS vendors by   
introducing new menus and improved products. 

◆Targets for our end-of-year gift sales
・To promote the sales of our premium gifts, focusing on  

our core brand “Utsukushi no Kuni”
(Units: Thousands of Items, Millions of Yen)
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FYE March 2008: Issues and Measures for the Second Half- Fresh Meats Business Division

●Issue １．Australian Businesses

・Steep increase in price of feed. 

・Weak progression of sales prices. 

・The effect of a strong Australian dollar.

●Issue 2．U.S. Businesses

・Steep increase in the price of feed, 
particularly of corn. 

・Sluggish market due to overstocks of  
market hogs in the U.S. as a whole. 

・Weak growth in sales volumes of processed 
foods. 

●Issue 3．Japanese Domestic Production

・Steep increase in the price of feed. 

・Expanding the handling of domestic   
production. 

・Supply products of the highest quality and 
safety. 

●Measures
◆To cut unnecessary costs within our Australian group 

companies. 
・To modify the composition of feed and revise the terms of 
livestock breeding.

・Endeavor to improve the yield rate of products at every 
factory.

・To cultivate new markets for our high value-added products
such as in the U.S, Russia, and Hong Kong and promote 
sales in those regions.   

・Undergoing major reforms of unprofitable businesses.

●Measures
◆To implement production cost-cutting in our pig farm   

businesses.  
・To breed pigs at our subsidiary, Texas Farm and then consign 
them to finishing farms. 

・To increase the number of pigs at finishing farms 
contracted with Texas Farm to reduce the cost of feed. 

・To decrease the production cost per pig by increasing the 
total volume of handling as a whole. 

◆As for sales of Processed Foods in the U.S, we will  
strengthen the local sales staffs by sending professional 
sales staff from our own Processed Foods Business  
Division in Japan to assist them, in an effort to expand the 
Processed  Foods business there.

●Measures
◆To respond to consumers who prefer domestically 

produced products.
・To expand sales channels and cultivate new customers.
・To increase the number of chickens shipped from White Farm.
・To increase consignment businesses of Wagyu. 
・To get customers rooted on our brand products by  
assuring them of our products’ safety and security with 
traceability through integration and persuading them of the 
merits of SQF (Safe Quality Food) certification. 
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FYE March 2008: Issues and Measures for the Second Half- Affiliated Business Division

●Issue 1．Marine Products Business

・Worldwide high increase in prices of main raw 
materials.   

・Expanding sales volumes of profitable marine
products.

●Issue 2．Dairy Products Business

・High increase in prices of main raw materials.

・Improving the rate of operation of our factories.

●Measures

・To implement price revisions corresponding to the market. 
・To expand the sales of our high-priced products such as gift  
products and crab meats during the end-of-year period, 
when demand for these products is highest.

・To expand the export of marine processed products to   
overseas countries, especially Japanese restaurants 
operating in them.  

●Measures

・To implement price revisions accordingly to deal with higher  
prices of raw materials. Also develop and promote new  
products.

・To develop goods to become as well-established as our  
Vanilla Yogurt brand and develop new products for 
business-use.  

・To strengthen and establish business deals in sales  
channels such as bakeries and CVS vendors.  Also to  
expand  sales volumes and improve the rate of operation of  
our factories. 
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FYE March 2008 1H Financial Data

1. Selling, General and Administrative Expenses ・
Other Revenues ・ Other Expenses

2. Consolidated Balance Sheets ・ Capital Expenditures ・
Depreciation

3. Index for Consolidated Results
4. Non-consolidated Financial Summary and Projections
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FYE March 2008 1H Financial Data – Selling, General and Administrative Expenses • Other Revenues • Other Expenses

（Units: Millions of Yen, %)

（Units: Millions of Yen, ％）

・Personnel Expenses ： Increased ¥1.3 billion over the previous year due mainly to a change in the employee’s benefit plans in 

our subsidiary companies. 
・Distribution Expenses ： Increased approximately ¥600 Million over the previous year due mainly to a surge in crude oil prices. 

・Overall, total costs increased by approximately ¥1.9 billion over the previous year. However, the overall rate of Selling, General and 
Administrative Expenses went down 0.4%

Main Factors of Change

FYE 3/2007
1H Results 1H Results % Change Amount Change

Selling, General and Administrative Expenses 83,819 85,749 2.3 1,930
Personnel Expenses 35,663 37,007 3.8 1,344
Sales Promotion Expenses 7,501 6,594 (12.1) (907)
Distribution Expenses 16,877 17,444 3.4 567
Other 23,778 24,704 3.9 926

FY Ending March 2008

FYE 3/2007
Consolidated Other Revenues and Expenses 1H Results 1H Results % Change Amount Change
Total Other Revenues 758 1,674 120.8 916

Interest and Dividends Income 435 469 7.8 34
Other 323 1,205 273.1 882

Interest Expense 1,353 1,409 4.1 56
Total Other Expenses 933 6,779 626.6 5,846

Impairment and Loss on Sale of  Other securities Inv estment 14 121 764.3 107
Impairment of Fixed Assets 301 2,499 730.2 2,198
Special Severance Benefits 138 3,107 2,151.4 2,969
Other 480 1,052 119.2 572

FY Ending March 2008

・Other Revenues ： Increased by approximately ¥900 million over the previous year owing mainly to a favorable foreign exchange rate. 

・Other Expenses  ： Increased by approximately ¥5.8 billion due mainly to special severance benefits to employees who were transferred  

to our subsidiary companies and also due to impairment of fixed assets in our subsidiaries. 

Main Factors of Change
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FYE March 2008 1H Financial Data （ Consolidated Balance Sheets • Capital Expenditures • Depreciation ）

（Units: Millions of Yen、％）

（Units: Millions of Yen, ％）

・Inventories: Increased by ¥8.5 Billion over the end of the previous fiscal year in order to secure raw materials for          
the end-of-year period, when demand for Ham and Sausages products are highest.

・Trade Notes and Accounts Receivable: Increased by approximately ¥9 billion owing to an increase in sales.

Main Factors of Change

Six-month period Six-month period Change Change
Consolidated Balance Sheets ended Sep.30, 2006 ended Sep.30, 2007 % Rate ± Amount
Total Assets 612,933 619,672 1.1 6,739

Cash and Cash Equivalents and Time Deposits 41,112 33,111 (19.5) (8,001)
Trade Notes and Accounts Receivable 116,248 125,199 7.7 8,951
Inventories 114,638 123,108 7.4 8,470
Investments and Non-current Receivables 38,049 34,747 (8.7) (3,302)
Property, Plant and Equipment 257,591 253,972 (1.4) (3,619)
Diferred Incom Taxes - Non-current 13,394 10,169 (24.1) (3,225)

Total Liabilties (Including Minority Interests) 314,505 328,067 4.3 13,562
Trade Notes and Accounts Payable 94,021 102,362 8.9 8,341
Interest-bearing Debt 171,211 174,129 1.7 2,918
Liability under Retirement and Severance Program 12,919 11,994 (7.2) (925)

Total Shareholders' Equity 298,428 291,605 (2.3) (6,823)

FYE 3/2007 FYE 3/2008
Capital Expenditures and Depreciation 1H Results 1H Results % Change ±   ¥ Change ± Projected
Capital Expenditures 8,588 9,632 12.2 1,044 20,000

Production Facilities 2,947 3,604 22.3 657 7,700
Sales and Distribution Facilities 912 1,132 24.1 220 2,400
Farm and Processing Facilities 1,542 1,898 23.1 356 4,400
Overseas Operations Facilities 2,216 1,129 (49.1) (1,087) 3,200
Other Facilities 971 1,869 92.5 898 2,300

Depreciation 11,327 11,557 2.0 230 23,500

FYE 3/2008
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FYE 3/2006 FYE 3/2007 FYE 3/2008
Management Index 1H '05/4-9 1H '06/4-9 1H '07/4-9
Gross Profit Ratio (%) 19.0 18.5 18.1
Operating Income Ratio (%) 1.4 1.2 1.2
Pretax Profit Margin (%) 0.9 0.9 (0.1)
Return on Sales (%) 0.6 0.5 (0.4)
Cost of Sales Percentage (%) 81.0 81.5 81.9
Selling, General and Administrative Expenses Ratio (%) 17.6 17.3 16.9
Total Assets (Millions of Yen) 615,086 609,605 619,672
Total Shareholders' Equity (Millions of Yen) 283,283 290,188 291,605
Shareholders' Equity Ratio (%) 46.1 47.6 47.1
Shareholders' Equity per Share (Yen) 1,241.00 1,271.33 1,277.86
Basic Earnings per Share (Yen) 13.46 11.10 (9.77)
D/E Ratio (Times) 0.62 0.63 0.60

Cash Flows (Units: Millions of Yen)

Net Cash Provided by (Used in) Operating Activities (17,810) 976 1,738
Net Cash Used in Investing Activities (10,120) (8,200) (7,186)
Net Cash Provided by (Used in) Financing Activities 3,200 5,990 (1,817)
Cash and Cash Equivalents at End of the Interim Period (Year) 42,063 25,946 27,217
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（Units: Millions of Yen, %）

Non-consolidated 1st Half Change 2nd Half Change Full Year Change 1st Half Change
2nd Half
Projected Change

Full Year
Projected Change

Sales 305,288 (0.6) 314,457 0.0 619,745 (0.3) 324,942 6.4 320,058 1.8 645,000 4.1

Hams and Sausages 50,477 (0.2) 53,524 (1.6) 104,001 (0.9) 50,734 0.5 53,766 0.5 104,500 0.5

Processed Foods 68,397 (0.2) 67,939 (2.6) 136,336 (1.4) 68,298 (0.1) 68,202 0.4 136,500 0.1

Fresh Meats, Others 186,414 (0.9) 192,994 1.4 379,408 0.3 205,910 10.5 198,090 2.6 404,000 6.5

Beef 65,453 (1.9) 65,329 (1.4) 130,782 (1.6) 70,885 8.3 67,115 2.7 138,000 5.5

Pork 72,768 2.9 74,315 2.9 147,083 2.9 80,032 10.0 75,968 2.2 156,000 6.1

Poultry 37,242 (5.8) 41,858 3.3 79,100 (1.2) 43,946 18.0 43,054 2.9 87,000 10.0

Other 10,951 (1.3) 11,492 2.5 22,443 0.6 11,047 0.9 11,953 4.0 23,000 2.5

Cost of goods sold 272,274 1.1 277,195 (0.3) 549,469 0.4 290,775 6.8

Gross profit on sales 33,014 (13.1) 37,262 2.8 70,276 (5.4) 34,167 3.5

Selling, general and administrative expenses 34,365 (8.2) 34,577 (8.4) 68,942 (8.3) 32,434 (5.6)

Operating income (1,351) - 2,685 - 1,334 - 1,733 - 2,267 (15.6) 4,000 199.9

Ordinary income 1,588 (47.2) 3,716 - 5,304 110.5 9,386 491.1 2,614 (29.7) 12,000 126.2

Net Income 374 - 1,195 - 1,569 - 4,190 1020.3 810 (32.2) 5,000 218.7

Final Results FYE 3/2007       FYE 3/ 2008 1H Results and 2H Modified Projected Results

*In the categories of “Change” amounts and % ratios of increases or  decreases are in comparison to the previous fiscal year.

FYE March 2008 1H Financial Data - Non-consolidated Financial Summary and Projections
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Questions or Inquiries? Please Contact Us at:

Nippon Meat Packers, Inc. 
Public Relations Department

14F ThinkPark Tower, 2-1-1 Osaki, Shinagawa-ku
Tokyo 141-6014

Japan
Telephone：+81-3-6748-8024

FAX：+81-3-6748-8189


	・Unless otherwise specified, all financial figures in this presentation are based on 　Generally Accepted  Accounting Principle

