NH Foods Group Materialities

While formulating Medium-Term Management Plan 2026, we also reviewed and

redefined our materialities to reflect changes in the business environment and social conditions.

We will continue to provide a
stable supply of protein, which is
essential for human life, into the
future by earnestly engaging with
the challenges faced by the
livestock industry.
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We precisely identify changes in
society, and provide products
and services that exceed the
expectations of our customers.
We create a new "joy of eating”
by discovering latent needs and
through unconventional and
unfettered thinking.
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We are grateful for the blessings
of nature and life, and will actively
work to resolve environmental
issues through our supply chain
so that we can pass on a bountiful
global environment to future
generations.

13 CLIMATE ]7 PARTNERSHIPS
ACTION FORTHE GOALS

Q| B

Freed from convention, we work
with a variety of partners to create
new value in the form of
unprecedented products,
services, and experiences.
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We will foster a corporate culture
in which each and every one of
our diverse employees can take
the initiative and continue to
engage in the challenge of
transformation.

GENDER DECENT WORK AND
EQUALITY ECONOMIC GROWTH




