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What is the "NH Foods Group Action Standards (Japan edition)"?
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The "NH Foods Group Action Standards (Japan edition)" is the base for actions to
work with pride and without being ashamed with respect to any of our
stakeholders.

Through all of the officers and employees acting in accordance with this Action
Standards, it will lead to answering the company’s social responsibilities (CSR) and
demands from society (SDGs, etc.), and we will be able to fulfill our responsibilities
to our stakeholders. And this will lead to the realization of a sustainable society,
and NH Foods Group’s development.

For problems not mentioned here, or complex problems for which it is difficult to
find an answer yourself, please consult your immediate superior, the consultation
desk, the workplace compliance leader, or a promotion committee member. In
addition, when final judgment is taken, it is necessary to look back at the
corporate philosophy and management philosophy, and act in the light of the
essence of those basic ideas.

What is important is that we speak up when we have doubts about the words or
actions of ourselves or those around us, including about business customs or
work procedures. We tend to forget what we had doubts about while being
carried along in the busyness of daily duties. It is important always to review
sincerely from the viewpoint of compliance, what you are doing, what you have
done, and what you are about to do.

What we are aiming for, is not only to follow social ethics and comply with laws
and regulations, but also to achieve a workplace to be proud of, to carry out
business activities that give customers heartfelt satisfaction, to fulfill our
responsibilities as a member of society, and to contribute to society’
development.

[Glossary]

CSR (Corporate Social Responsibility): CSR refers to a company’s social responsibility. It indicates that a company
does not only pursue profits and comply with laws and regulations, but also has an obligation to respond appropriately
to the diverse demands of all its stakeholders (interested parties, the whole of society including consumers).

SDGs (Sustainable Development Goals): SDGs refers to Sustainable Development Goals. SDGs were adopted in the
September 2015 UN summit, and are the common goals of international society from 2016 until 2030. These are
common goals recommended to be upheld not only by governments and municipalities in each country in the world,
nongovernmental organizations, and non-profit organizations, but also by private companies and individuals, to
manage sustainable living and societies such as poverty, hunger, energy, and peaceful society, while considering the
global environment and climate change.
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B Corporate Philosophies

1. OB TBERZEN 2R AT —< & L KRz 07 2 3Lz AldE L, 1. Under the basic theme of "Joy of Eating" our company creates a culture that marks

an epoch and contributes to society.

HRICHET %,
2 b EEEPEDRET A IHERLRD B E L THET 5, 2. Our company is a place where employees can feel truly happy and fulfilled.
e B Management Principles
ZoFw
1. F#E G2 20T, ZOFEANONRIEDOEEZ b > TTEIT 5, 1. Act with noble ideals and the determination to achieve them.

2. NIZFOAZBTCAIRE>THTON S,

3. RROEGE IS TRz o< 5,
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BT

5. HEICHEREN L AKEZ 0 X7,

2. Learn from others, teach others, and be willing to be taught by others.
3. Create the times by meeting the needs of the times.

4. Expand relationships through quality and service, and take responsibility for all

people with whom we have relationships.

5. Strive for a highly functional organization.
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Vision2030

Unleash new potentials for protein

NH Foods will unleash new ideas beyond existing domains
to expand new potentials for protein as the power of life.
We will endeavor to create diverse dietary lifestyles so people
can experience the “Joy of Eating” more freely,
while ensuring a stable supply of food with respect to the

environment and society.

Action Guidelines

The NH Foods Group endeavors to make a contribution to society through food.

We take pride in our position as members of the NH Foods Group , and are aware of

all that membership entails

We will:

I.
2.
3.

Always maintain a customer-oriented perspective and act accordingly.
Show our gratitude for society's trust in us by acting with integrity.

Strive to anticipate the changing times and overcome challenges proactively and
with courage.

. Set ourselves challenging goals, and work to achieve them with enthusiasm and
ingenuity.

. Endeavor to develop selves, enhance each other, and join forces to conduct the
business of the company.
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NI and the Action Standards
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Corporate
Philosophies NI
NH Foods
Management > Group
Principles Identity
Action Guidelines

7

The NH Foods Group Global Action Standards

NH Foods Group NH Foods Group NH Foods Group
Action Standards Action Standards Action Standards
(Japan edition) (@O®@® version) (& A A version)

NI is an abbreviation for NH Foods Group Identity and simultaneously with
indicating systematically the NH Foods Group required character, it also
expresses the group’s uniqueness and individuality.

The "NH Foods Group Global Action Standards" that indicates the nature of
conduct of officers and employees of NH Foods Group globally, and, based
on that, the "NH Foods Group Action Standards (Japan edition)" that
indicates the nature of specific conduct in Japan, set out how to realize the
corporate philosophy.

("Officers and employees" refers to all the officers and employees of NH
Foods Group.)

14
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"The NH Foods Group Global Action Standards"
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@ Our approach to customers
We shall rise to the expectations of our customers and aim to satisfy by
providing safe, reliable and high-quality products and services along with
suitable information. Moreover, we shall fully understand and comply with

all relevant laws, regulations and rules.

@ Our approach to business partners
We shall strive to ensure the safety of all of the raw materials and
ingredients, and goods we purchase, and actively verify the quality control
practices and legal compliance of our suppliers. Moreover, we shall engage
in fair and transparent business practices, and build relationships of mutual
trust with our business partners.

@ Our responsibility to shareholders and investors
We shall release the appropriate corporate information at the appropriate
time to advance management transparency and work to improve our
corporate value to meet the expectations of our shareholders and investors.

@ Our responsibility to society
We shall comply to all relevant laws and regulations and contribute to solving
social issues through our business as we promote environmentally-harmonious

corporate operations on the path to realizing a sustainable society.

@A fulfilling workplace
We shall respect all fellow Group executives and employees, and aspire for a
workplace that is both fulfilling and that allows the maximal use of our
individual skills.

The "NH Foods Group Global Action Standards" is the basis for the nature of
actions of officers and employees on a daily basis, in order to realize the
corporate philosophy.

This indicates the concepts so that, by acting in accordance with these as
individual members of the company that is expanding business globally, the
group officers and employees, as well as fulfilling responsibilities to all our
stakeholders, will work with pride.

16
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Based on NH Foods Group's corporate philosophy and management philosophy,
we shall fulfill our responsibilities as a member of society, and contribute to the
development of society.

(1) We shall comply to all the laws and regulations that relate to company
activities and to the spirit of those laws.

(2) We shall determine company actions always bearing in mind society’s ethics.

(3) We shall strive to provide safe and good quality products and services that
satisfy our customers.

(4) As well as dealing sincerely and fairly with all of our customers, clients,
suppliers, and shareholders and investors, and everyone in the local
community, we shall be proactive in disclosing information to everyone.

(5) We shall positively tackle environmental problems and social problems as a
trusted company.

(6) We shall fulfill the roles of a good corporate citizen, supporting society and
progressing together with society.

(7) We shall respect the human rights of our employees and all people.

(8) We shall strive to create a workplace environment which is always safe and
easy to work in.

(9) We shall research in advance risks (such as natural disasters and fires) that
might have a large impact on business activities, and we shall strive to take
countermeasures so that the group business activities do not stagnate.

18



19

s A/

BICEBDORIRICENTELHEELER Dﬁﬁ%’gzﬁgﬁh%fﬁ& L
TWEEIT3REeTRELGEM - Y—EADRBICEH . [MHRT—HFD
[BRRNBEN]ZHEITI 221 2BELET,

1. BRDZTLH
bt BEEOSELISAN [ESOEHREXITTHENSBA
DHEE.—DOVEDDBERERYVIC2LN . FEFHICEREITFLET,

BERNO—EBVVEEEESLOICL BRORLMEROLHOD
=LK = AR B L SR TOBEIDRE DY — E 2D L%
BiELET.

EARITIE LS THAEZIBAD AR IL—)L(O—5— B+ FELARE) 5
EEIE e IR EREEET)  ERA TR SEETVET,
BROALEPREDRE. BRCEICROONEBESEToEED
L RNBWNCEF A EELET,
IRTOIEBICEVWTL.BRYT7LILF—YEDIVY
SR—YaAVICEHHICERL BN ICEE- 25
EEEMETS-LICEN BRORSMEREL. &
BRICEOLTEL LA TWERIFBERINIC
BHET,
FERFAZENSIRTETDINTOBEICEWVWT. 7—
RFA T IV RABLVBRBEOREEMELET,

) BRPY—EAORSMERRT B0, 77— AEEESTEENSHA NI
() YR BB E TOTATOBRICEV T EDSNIHAIL—ILISHEST
REPHBARCEELCER. EET SN BETT, £ BRNLRENEDE
AZBLET 24 BB BB EHEL  SERHSEBEINIBRARELLTIZY
KYNLTIL—T RERIPRER] > - RERTAEEES Y. ZRIES L
BRI TS SENBETT,

We shall always strive to offer safe and good quality products and services that
satisfy the customer, with the same feeling we have when we provide food to our
own families, and we shall aim to be "the best company in the world that delivers
the enjoyment of eating."

1. Product Safety

We shall assume the feeling of our customers, and based on the viewpoint
that we hold "the blessing of life" dearly, we shall make each individual
product carefully, and deliver it to the customers.

To gain greater trust from our customers, we shall understand the importance
of rules protecting product safety, comply with them, and target quality in all
products and service improvements.

Howeverbusyweare,weshallupholdtherulesforenteringtheworkplace (hanging
rollers, washing hands, etc.), manufacturing procedures, cleaning procedures,
and product standards, and conduct accurate recording and administration.

When loading and unloading or storing products, as well as keeping to the
predetermined temperature range for each product, we shall take sufficient
care in product handling.

In all processes, we shall take sufficient care about =\
contamination of food allergy substances, and by being == B
continuously thorough in supervision, recording and =
administration, we shall secure food safety, and strive to — ,,\\\\

In all processes from procurement of raw materials to
sales, we shall be thorough in food defense and food fraud
countermeasures. \

make products that the customer can eat with reassurance. (//\ ,\\é/
—

To secure product and service safety, in all the processes from production including
“the farm business to purchasing, processing (manufacturing), logistics and sales,
correct recording and administration of the temperature and quantity according to the
stipulated company rules are required. Also, we shall be thorough in the various initiatives
to preventintentional mixing of hazardous substances, and as a food company trusted by
our customers, we shall establish a quality assurance system according to the "NH Foods
Group Quality Assurance Regulations," and making products based on that is required.
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[Glossary]

Contamination: this means pollution or mixing. For example, when manufacturing food, incidents like when food allergy
substances, and so on, become unintentionally mixed in the food despite not being used as a raw material.

Food Defense: in all the processes from raw material procurement to sales, the prevention of the intentional mixing of hazardous
substances in food.

Food Fraud: committing any kind of fraud related to food. Specifically, this includes fraudulent labeling or falsification, replacement,
deception of quantity, fake goods, and so on.

20
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2. Appropriate Labeling

We shall assume the standpoint of the customer who trusts the
information they are informed of when making a purchase, and we shall
correctly understand the contents of the laws and regulations concerning
food labeling and conduct appropriate and easy-to-understand labeling
based on that, so as not to cause misunderstandings or damage to health.

The customer trusts the contents stated on the product when they use the food,
so appropriate and easy-to-understand labeling in accordance with the laws
and regulations is required. In particular, we shall thoroughly check that there
are no mistakes in label items connected to customer safety and health, such as
the expiry date, raw material labels, storage methods, food allergy substances,
and so on.

If there is an enactment or revision of a (
law or regulation, we will respond to it

promptly.

We shall not use labeling that
encourages misunderstanding.

Itis a given that we shall not make labeling mistakes with items concerning customer
~ safety and health, and it is an extremely important responsibility of a food company
to communicate correct knowledge and information regarding food. When at a loss
concerning the statement method of food labels or the range of application of laws and
regulations, and so on, we shall be sure to check with the quality assurance department
of each company and each department, and further with the Nipponham (Ltd.) Quality
Assurance Department and Legal Department. If mistaken information is displayed due
to a labeling mistake caused by carelessness, there is a risk this will have a serious effect
on a customer’s health or life, and we will lose customer trust.
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3. Food Accident Response

If we find evidence of a food accident or risk of occurrence of one, we shall
prioritize customer safety in our actions. We shall promptly investigate
the causes and facts, and communicate them accurately to the persons
concerned including customers.

In manufacturing and logistics processes, if products become contaminated
with foreign matter or if product quality defects occur or signs are seen such as
rotting or swelling, after informing the manager and relevant department, we
shall take responsible action such as by suspending the task.

When an accident has occurred related to the product, consider customer safety
to be the top priority, and we shall take prompt measures such as recovery and
disposal.

We shall investigate and find out the causes, we shall be thorough in
implementing recurrence prevention measures formulated based on the
causes, and we shall strive to prevent similar food accidents.

| am concerned
about this point...

| If we forget the customer viewpoint and the accident response is delayed, this leads
to usincreasing customer unease, and will cause a large fall in social trust in NH Foods
Group. To conduct a prompt and appropriate response, it is important to arrange a
system in which departments cooperate on a daily basis.
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| want to know about this... Q& A

There is someone not following the rules.

Q When cleaning the workplace, the rules require that detergent is used,
but there is an employee who does not follow the rules and washes with

only running water. The appearance of the workplace is clean, but is this
0] ¢;

However busy we are, no part of a stipulated work procedure must be
omitted. If you see someone who is deviating from the rules, either
warn them on the spot or inform the manager. As individual members
of NH Foods Group that aims to be "No.1 in quality management," our
first consideration should be product safety,
and we are responsible for providing products
that are safe and reassuring for customers.
In the unlikely event that a serious quality
accident has occurred such as food poisoning
or contamination with foreign matter, trust
in NH Foods Group will be lost in an instant.
Each individual employee should understand
the reason why the rules must be complied
with, and by complying let’s continue to be @ o, siandards 1-1. product safety)
company trusted by customers.

(s1awnsuo)) siawoisn) piemo) spiepueig uondy —
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Action Standards toward Clients

We shall pay maximum attention to guaranteeing product safety and quality up
to the delivery of products to customers. In dealings with clients, we shall comply
with the relevant laws and regulations, we shall strive toward fair and transparent
dealings, and we shall aim toward a company greatly trusted by customers and
clients.

1. Product Management in Distribution and Stores

Our first consideration shall be the customer, and we shall ask our clients
for cooperation to strictly adhere to the storage methods and handling
methods displayed on the products up to the customer receiving the
product in hand.

Overloading of products in refrigerated cases or display outside refrigerated
cases and other display that does not enable appropriate temperature
management shall not take place.

Evenif clients request deviations from appropriate storage methods or handling
methods, we shall clearly communicate NH Foods Group’s basic stance, and
request appropriate temperature management and
handling methods of the client.

When doing sales rounds, we shall perform regular
checks of expiry dates, and shall request appropriate
first in first out product displayby the client.

If delivery work or the like is conducted in the store
or backyard, other companies’ products shall also be
handled carefully in the same way as our products.

The product that we handle is "food" that is distributed within a stipulated
" temperature range. If mistakes are made in temperature management, this will have

a large effect on the customer’s health. In order to achieve provision of high-quality
products that are safe and reassuring for the customer, we shall ask our clients to conduct
appropriate temperature management of the products. In addition, when we conduct
tasks in a store, we must not forget to handle other companies’ products with the same
care as we handle our own.If we handle other companies’ products carelessly, then we
only lose the trust of clients, because we threaten the safety and health of customers.
Appropriate temperature management and handling other companies’ products with
the same care as we handle our own, leads to benefits and increased trust not only for NH
Foods Group but for the client, too.

[Glossary]
Client: refers to the other party who purchases NH Foods Group’s products and services.
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Action Standards toward Clients

2. Antitrust Law Compliance

In order that the client can select good products and services freely, fair
and free competition must be secured in the market.

(1) Prohibition of Unfair Business Practices

In any situation, we shall conduct dealings with a client from a fair standpoint
with respect to quality, price, and service.

The forbidden items under the Antitrust Law are mainly the following. We shall
understand the spirit of the laws and rules, and comply with them.

(i) Abuse of dominant bargaining position, (ii) Resale price restraints, (iii)
Dumping, (iv) Tying sales, (v) Impediment to transactions, (vi) Transactions with
binding conditions, (vii) Transactions with exclusive conditions.

In the proposal document or estimate, the expressions "list price" and "selling
price" are restraints on the resale price. The price should be cited only as a
"reference retail price" or "proposed price."

mﬂ—\
~N
Reference )

~

( retail price
\ o
o

Q Q
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1,('/\‘ MFRIIBTOEIRREVWS B A ZER/ L ALULEGIHIRZTAE, 20 | If the concept of business from a fair standpoint is disregarded and unreasonable
2y JhEE FEERERD BEEDONRECEATLEVNET, L2 IE. = yEUN jcran‘saction restrictions are imposed, then that is a violation of the Antitrust Law, apd

. . - e g s _ it will damage the profits of our customers. For example, NH Foods Group companies
.b.7)L—7’§1;|z:)7bb;5&&57‘:d\m{ﬂﬁ1‘§’60)ﬂ}§m%&1&55‘&lJﬁE'ﬂ'é\_<‘:\ A HIRRY forcing sales on a client at a stipulated retail price, restricting shipments, or raising the
5 EAHICHFEMEESIZLIFRIEREF ITRTHERIEEICRLET . CNO wholesale price unreasonably are both contrary to the Antitrust Law. Having sufficiently
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understood these points, we shall build sound and fair business relationships with clients.
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Action Standards toward Clients

(2) Prohibition of Unreasonable Transaction Restrictions (Cartel,
etc.)
In order to strive toward fair and free competition, we shall not participate in
a cartel or bid rigging such as conducting agreements or arrangements with
industry peers or in an industry group concerning price, quantity or companies
that are dealt with.

We shall not connect with competitors and discuss or exchange information
on (i) sales price, (ii) production quantity or retail quantity, (iii) transaction
conditions with clients, (iv) economic benefits provided to clients to promote
sales, (v) division or allocation of sales regions, customers, or products, etc.

If we find ourselves in a position where arrangements are being discussed, we
shall change the topic there and then, or remove ourselves from the place, and
report the goings on to a manager.

Intentionally halting or eliminating free competition is a violation of the Antitrust
Law, and it will damage the profits of the customer not only the client. Fair and free
competition is exactly the essence of the nature of business. Exchanging information
with a manufacturer in the same industry concerning important items about competition,
even if there is no intention to avoid competition with industry peers, may result in
conflict with the Antitrust Law. Cartel or bid rigging behaviors will cause a significant fall
in confidence and trust in NH Foods Group. In addition, we may receive sever punishment
from the government such as high surcharge payment orders. Depending on the
circumstances, we should consult with a manager or Nipponham (Ltd.) Legal Department.
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[Glossary]

Cartel: arrangements concerning price, quantity, or sales regions between industry peers for the purpose of protecting mutual
profits.

Bid Rigging: in the case of competitive bidding for public works, for example, several bidders discussing in advance and making
arrangements concerning the bidding price and successful bidder.
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Action Standards toward Shareholders and Investors

We conduct company activities using the precious funds entrusted to us by all
our shareholders and investors. Therefore, for all our shareholders and investors,
we are responsible for conducting business safely and efficiently, and for correctly
explaining those business contents. We shall fulfill these responsibilities, and
further deepen the relationship of trust.

1. Creation and Reporting of Accurate Records

We shall daily record and reportinformation correctly regarding company
activities in accordance with laws and regulations, and company rules.

®We shall accurately record and confirm the facts according to laws and
regulations and company rules at each stage such as purchasing, manufacturing,
distribution and sales, so that there are no mistakes or falsehoods in the reports.
In addition, when required we shall make reports and do so correctly.

®We shall properly store the recorded information for a fixed period so that it can
be confirmed at any time.

®We shall daily confirm the quantity of stocked products and expiry dates,
accurately record and manage this.

®We shall accurately record and manage the progress status and results, and so
on, of research and product development.
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The prerequisite of company information is accurate recording. There must be no
~ creation of fictitious or false reports, nor any tampering with reports. If there are any
mistakes or falsehoods in site records, this will mean providing information to all our
shareholders and investors which differs from the facts.
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Aside from all our customers, clients, partners, shareholders and investors, we are
legally, socially, and ethically responsible for innumerable stakeholders. Within these
circumstances and enjoying the freedom of market competition, we must be certain
to fulfill our legal responsibility as a natural prerequisite. In addition, our aims shall
not be limited to compliance with all laws, regulations and rules, but we shall also
aim to deepen good relationships with regional communities and develop together.

1. Compliance with Relevant Laws and Regulations

We shall correctly understand, comply with and put into practice not
only food manufacturing and sales laws and regulations, but also other
various laws, regulations and guidelines.

(1) Compliance with Traffic Laws and Regulations

As individual members of NH Foods Group, we shall comply with traffic laws
and regulations both publicly and privately.When driving a vehicle, we shall
respect the spirit of safety first and giving way to other road users, and shall
strive to prevent traffic accidents.

Not driving without a license, with an expired license or with expired vehicle
inspectionareagiven, butwe shall never carry out or cause to be carried out behaviors
that violate traffic laws and regulations such as speeding, parking violations, using
a smartphone (cellular phone) while driving, not wearing a seat belt, and violating
rules about maintaining a safe distance from other vehicles due to road rage.

If we have violated traffic laws and regulations, we shall immediately report this
to the safe driving manager or our manager.

In preparation for the unlikely event of an accident,

we should join optional insurance that makes up

the shortfall in liability insurance.

Employees commuting to work in their own cars

are asked to submit to the company (i) their driving
license, (ii) a certificate of vehicle inspection, and
(iii) an optional insurance certificate. Employees
possessing a private car should regularly check
expiry dates.

| As well as building a good relationship with society, compliance with traffic laws and
regulations is an absolutely indispensable major prerequisite. Violations of traffic laws
and regulations or driving behaviors contrary to traffic manners shall be dealt with
severely even if they occur in private circumstances. When driving a company car, we
shall be aware that it bears the company brand, we must strive to drive in an exemplary
manner. We must conduct appropriate management of operation of vehicles being
driven such as inspections stipulated by laws and regulations and confirming insurance.

J/
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ll' Action Standards toward Society

2, Contribution to Society

We shall aim to co-exist with regional communities and mutually prosper,
and by fulfilling our role as a good corporate citizen, we shall contribute
to the development of a sustainable society.

®We shall voluntarily participate in activities contributing to the growth and
development of regional communities.

®Not only shall we contribute to society through business activities, but also we
shall contribute to sound development of society through food and sports.

| Company activities are only possible with sound development of regional
~ communities. Supporting society and progressing together with society are the roles
of a good corporate citizen. Volunteer activities such as local support activities are the
perfect opportunity to remind ourselves about the viewpoint of consumers which is easy
to just forget in the busyness of daily life. Activities contributing to society that target
harmonious living together with the local community change our individual awareness,
and resultin changes in the company.The company and society mutually supporting each
other and building a better relationship are our responsibilities for future generations.
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Action Standards toward Society

3. Responsible Behavior in Public Places

We shall always act in public places with awareness and responsibility as
members of society, and even in private we shall keep in mind that we
individually bear the brand of NH Foods Group, and shall endeavor to
speak and act moderately as members of NH Foods Group.

®We shall not talk on a cellular phone or use a smartphone while walking, smoke
while walking or litter with cigarettes.

®When driving, following traffic rules is a major prerequisite. This not only avoids
bothering others, but also leads to prevention of accidents.

®We should positively engage in cleaning activities and giving people in trouble
a helping hand, and so on.

Increasingly a stricter eye is being kept on driving manners, for example there is a
"~ strict crackdown on road rage nowadays. This applies not only to when driving but
when parking, too. We shall be aware that our individual behavior connects to the
trust and reputation of NH Foods Group in society, and sincere behavior is necessary as a
member of NH Foods Group.
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ll' Action Standards toward Society

4, Information Management

We shall understand the importance of the various information that
we handle in our work, and shall strive toward proper acquisition,
appropriate use and thorough management.

(1) Information Management

@®'"Information management" refers to the management of various information
to effectively gather, process, communicate, store, search and dispose of
information required in our work.

®Through appropriate information storage, we shall prevent problems such as
information leaks or tampering.

®We shall comply with laws and
regulations related to personal
informationandintellectual property.
Regarding intellectual property,
we shall respect not only NH Foods
Group companies’ property, but also
the property of other companies and
individuals.

The following information must be managed.

" (i) Information that we have come to know through work (product technology
information and specifications, sales information, production planning information,
information about sales points, store opening information, sales promotion information,
etc.)

(ii) Personal information (information that can identify an individual such as customer
information or employee identification numbers, and so on, obtained from gifts,
campaigns, inquiry responses, or hiring activities.)

(iii) Intellectual property rights (patent rights, trademark rights, design rights, utility model
rights, copyright, trade secrets, and rights pertaining to other intellectual property, etc.)
In addition to managing various information concerning work, it is important to
understand what information acquired and used corresponds to.
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ll' Action Standards toward Society

(2) Correct Information Handling

When using information acquired through work, we shall use it after
understanding the purpose of use, uses and points to heed.

®We shall use information and personal information we have come to know
through work only in the required instances within the extent of the usage
purposes indicated when the information is acquired, and we shall not provide
or disclose the information to a third party without approval, unless stipulated
by laws and regulations.

®We shall be aware that retirees have already left the company, and shall not
discuss company information with them unnecessarily.

®There are cases of unknowing infringement of copyright though use of image
or videos on the internet. When using such items, we shall be sure to confirm
the terms of use, then, unless stipulated by laws and regulations, in the case
of use of copyrighted work, obtain permission in advance from the copyright
holder before using.

®When using copyrighted work, we shall obtain permission from the copyright
holder in advance before using.

®When using social media or the like, we shall take sufficient care in handling
company information and personal information. Information on the internet is
seen by innumerable, anonymous people. We shall not write anything leading
to defamation or leaks of information such as company information or personal
information related to NH Foods Group or companies involved with our jobs.

®Personal information shall only be saved
according to the methods recognized -  (F
9 9 o) ] e We respect a
by the company, and shall not be saved £ variety of
Internet intellectual
on PCs or smartphones (cellular phones) " evﬁ';eeo's"‘:gjsso"j;:" property rights.
owned privately, or on external storage

media such as external hard disks or /
USB drives. Terms of Use
®Whendisposing of personalinformation, )_,\

=

we shall dispose of it using the
stipulated method, such as shredding
with a shredder or a dissolving process.

.| If information leaks or copyright infringements, or the possibility of such, are
" discovered, we shall immediately report this to our immediate superior or the
relevant department. If these things have occurred, then as well as causing great
trouble for persons concerned including customers, NH Foods Group will suffer a large
loss in societal confidence.
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ll' Action Standards toward Society

(3) Information Use Outside the Company

When performing duties outside the company, we shall comply with the rules,
and pay careful attention to information handling.

®Working from home is becoming more common, and opportunities for
performing duties outside the company are increasing. When it is unavoidable
that we have to take information outside the company in our duties, we shall
consider the risk of information leaks to third parties when handling the
information.

@®In particular when working at a location where many, unknown people can
enter and leave outside the home such as when on the move or at a business
trip destination, as there is the risk of someone peeping at or taking photos of
documents or a PC screen, or of theft, we shall take sufficient countermeasures
when performing our duties.

®We shall not speak or act carelessly outside the company in a way that leads to
leaks of company information or personal information. In addition, inside the
company, too, we shall pay attention when having a conversation or using a
smartphone (cellular phone) in places used by many people such as elevators
or passages.

It is now possible to work more flexibly than ever before, but on the other hand the
risk of information leaks is also increasing. When working outside the company, we
shall comply with the rules and take sufficient care in handling information.
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[I' Action Standards toward Society

(4) Compliance with Insider Dealing Regulations

®We shall not engage in behavior that could be suspected of being insider
dealing. We and our family and friends shall not use internal information we
have come to know through our duties to buy or sell that company’s stocks.

®We shall not recommend the purchase or sale of stocks leading to insider
dealing.

©®We shall also not have conversations or take off-site information that could lead
to insider dealing.

/| If we know important NH Foods Group information through our jobs that is not
~ public, then it is forbidden to buy or sell company stocks before the information is

made public. Similarly, if we know through our jobs important information about a
company that we are related to through our work that is not public, then it is forbidden
to buy or sell stocks in the relevant company before the information is made public. The
act of leaking NH Foods Group or related companies’ undisclosed important information
outside the company, and the act of recommending buying or selling of stocks in our
company or related companies with the purpose of arranging to make profits for family,
friends or employees and officers in another department, or of avoiding losses, are
forbidden.

[Glossary]
Insider Dealing: when a person who possesses important non-public internal information that influences judgment to invest in
securities, uses that information to unfairly trade in the securities.
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| want to know about this... Q&A

SNSH A MIHEFRIOBH OB MICEHTHFMOEHZRHIFE LT

I have seen information about one of our company’s new products
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J

.

on a social media site before it has gone on sale.

I have seen information about one of our company’s new products on a
social media site before it has gone on sale. Is this a problem?

A There is the possibility that posting information that has come to

be known through work duties or internal product information on
social media may be considered leaking
: . . <

information. We shall report this to our =—,,? @aﬁng

superior promptly if we see such a posting, e this much would be
Information on the internet can be seen W '

by innumerable, unknown people and it is ““I:I:S <l

difficult to delete contents once they have
been posted. We shall dismiss the idea
that "this much is fine" and pay careful
attention when using social media.

(Action Standards 5-5. (2) Correct Information Handling)

/

How should we normally prepare?

Q There are many examples of threats to our lives such as natural disasters

like heavy rain, or recently the spread of infection of novel coronavirus.
How should we normally prepare for these?

Inourbusinessactivities, thereareavariety of threatsto continuing business,
such as natural disasters, accidents, or illnesses and infectious diseases.
Preparing for these threats being actualized, it is necessary to build a
system for information gathering in non-emergency and emergency times
and for sharing within the company, and an information communication
flow. For that reason, in addition to a
business continuation policy, the point
is to organize in advance the overall
decision-makers, the staff responsible
for each duty, the contact details of
relevant persons, and the contact flow.
On a daily basis we shall confirm the
contact details, evacuation area and
usage method of the safety confirmation
system, in case of an emergency.

(Action Standards 5-4. Continuation of Business Activities)
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Action Standards toward the Environment

In accordance with the "NH Foods Group Environmental Policy," we shall continue
to tackle environmental conservation in all aspects of our business activities. We
are thankful for the blessing of nature, and toward realization of a sustainable
society, we target business activities that are in harmony with the environment,
and each one of us shall put this into practice in the workplace.

1. Energy Saving, Resource Saving, and Reduction of the
Environmental Load

In our business activities, we shall strive to reduce the quantity of
resources used, to reuse resources, and to reduce waste, and we shall
suppress the load on the environment as much as possible.

®Each one of us shall review waste in the workplace, and shall tackle energy

saving and resource saving such as saving

®Wesshalltackle reduction of consumption of
paper resources through implementation
of a paper-less workplace.

electricity and saving water.
Reduce

®We shall positively tackle the 3R (reduce,
reuse, recycle) of waste. |L\\| —‘—_[L

E;J Recycle .

do.

N I ;‘.AO\\
T /20 2005,
Lo leoy

®While maintaining product safety, we shall
positively tackle the reduction of food
waste, too.

Tackling energy saving, resource saving, and reduction of environmental load
" leads to the suppression of discharge of greenhouse gases and the conservation of
biodiversity, etc. To be able to contribute to the formation of a recycling society, it
is necessary to reduce waste and effectively use it as a resource. For example, as well as
following the laws and regulations on displaying identification marks for containers and
packaging for products, we shall consider recycling garbage once products have been
delivered to the customer, such as schemes to make sorting of household garbage easier.
In addition, currently, in addition to 3R, concepts are spreading such as repair (repairing
damaged items and reusing them) and refuse (not purchasing or receiving more than
necessary), and broader initiatives are desired.

[FzERESR]

FEEYDO3R

V71— (HIiR) : (ERB MRS b DD BEIND ZEN DK RZELSIC BE - N - RFEREETSIETT,
V11— (BER) (ERABHCR D TH EEUVRWTHEERT 22T,

VY1) (BERL) (ERTET I KB ERSNRICEZEINLOOTHL . BEEREVCBENRBT 2L T,

[Glossary]

The 3R of Waste

Reduce: carry out manufacturing, processing and sales so that there is less disposal of items that we have finished using.

Reuse: reuse items that we have finished using instead of disposing of them.

Recycle: recycle and reuse as recyclable resources items that cannot be used or that have been disposed of after having been
reused.
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H IRIBICH T 3178 % E Action Standards toward the Environment

L2wEdzomnErz. 2. Environmental Conservation in Local Communities
T-BIX . BB T . EEORBTEETEIHL4OBEDT S S We shall develop our business while paying sufficient attention to the
HEDBERSLE I+ EEEL VA S EEERELET, health and safety of the people living near our offices, factories, and

farms, and to environmental conservation in local communities.

oYK -BR-BE AKBRGLICHATIETPEEREETNET, ®We shall follow the laws and regulations and our own standards related to
goods, waste water, bad smells, noise, air pollution, and so on.

ol 4 HEIEERAE LT IR S L O - BB ET,

®We shall strive toward cooperation and harmony with local communities
through a variety of environmental activities.

5
=
5
(Z
)
?—
)
o
)
s
e

g
0
=
o
=)
wn
~+
[
>
o
[\
=
o
(7]
-+
o
3
[\
=
o
-+
>
o
m
=)
<.
=
o
=)
3
o
>
~+

N\

Our business activities are only possible with the support of local communities. As
ND—BELT EETHICKNELIREEFOERZRZEEHICIRERSCHA a member of the local community, as well as planning to reduce the environmental

3‘63@%%5&%(:%1?3‘5%%75“350i?‘oi%i%(.’_ﬁﬁﬁ'éif‘%@%h%yli%téi")\i)iliiﬁ ‘ load occurring through our business activities, it is necessary to reliably execute

N 520 S ot st = . measures related to environmental conservation. Naturally, we shall comply with
S TEm s . A S oo gt HE -
EROEERRZZMUATREZRE L TEREKEOE LICRDBHET, laws and regulations related to the environment, but also, we shall establish our own

standards that consider the living environment of neighboring residents, and we shall
tackle improvements in environmental conservation standards.
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(Action Standards 6-1. Development of Products and Services that Consider the Environment and Promotion of Green Procurement)

| want to know about this... Q& A

Recently, we often hear the word "sustainability." Why is it
necessary to carry out initiatives considering the environment?

Why is it necessary to carry out initiatives considering the environment?

NH Foods Group manufactures and sells a wide variety of foods, so we
are thankful for the blessing of nature, and promote business activities
in harmony with a healthy natural environment toward the realization
of a sustainable society. It is our
responsibility to consider the Earth'’s
environment and climate change
and to leave a plentiful natural
environment for the next generations
to continuously take over, so it is
necessary to reduce the various
environmental loads occurring from
our business activities.

J

It's OK to throw it away as general garbage at the town’s garbage station, right?

Q

At our place of business, a small amount of manufacturing waste was
created. It’s just a small amount, so it’s OK to throw it away as general

garbage at the town’s garbage station, right?

Manufacturing waste created through business activities, regardless
of the amount, must be processed
based on laws and regulations. If we
do not know the processing methods
at the place of business, we shall
confirm it with the local government
and process the waste appropriately.
Not only the town garbage station,

Industrlal
Waste

B—" ¢

but also we absolutely must not dump \'/
illegally such as in hills and fields or
river beds.

(Action Standards 6-3. Environmental Conservation in Local Communities)
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[FRzER]

SOG | :Sexual Orientation (EFJEME :: BEHVWT O DERZTRET 2N DWT) EGender Identity (EEER:
B OHRICDOWTOREHE) DBEXF A EHE DB TT,

LGBTQ: ZMRMEEHE (Lesbian: LXETY)  BUHRIKEESE (Gay: /') . mIEEE (Bisexual : /N1 722 7)L) il
ERDEN—BUBWA (Transgender: bV RV 05 —) (DD EPEEBRRIMENE - KL EBSMTRH L
W-bh 5V A (Questioning: 7 TXF 3= 7) 6 UK IFHERNYA/ VT« DB (Queer: 714 7) DEBEDELFT =
BHHEDELRETT,

. pont

We shall respect each other’s human rights and personalities, and always connect
with people with a compassionate heart.

We should actively engage in communication, aim to share information within
the workplace, and create a workplace which is easy to work in and where the
work is worthwhile.

1. Respect for Fundamental Human Rights

We shall respect fundamental human rights in employment and
treatment. We shall not discriminate against or harass anyone based
on sex, age, nationality, race, ethnicity, religion, creed, or social status,
sexual orientation and gender identity such as SOGI and LGBTQ, or the
presence or absence of disabilities.

@®We shall support and respect the international norms related to human rights,
and work to make our clients and suppliers,
too, strive to respect human rights.

@®We shall not speak or act in a way that causes
others discomfort.

@®We shall endeavor to communicate with our
work colleagues, and shall respect each other’s
ways of thinking and values.

@®We shall not carry out mental harassment
through words ("useless," etc.) and attitudes
that damage the character or dignity of others,
and shall not carry out annoying behavior.

Let’s respect each other’s values!

| Human rights constitute a fundamental right of all people. To protect human rights,
itisimportant to respect the values of people inside and outside the company related
to business activities, and to be considerate so as not to directly or indirectly infringe
on human rights. In the workplace, we must also refrain from using individuals’ physical
characteristics or habits as material for jokes. We must also not create written materials
that infringe on portrait rights or privacy. We shall promote initiatives to respect human
rights based on the "NH Foods Group Human Rights Policy" stipulated as the NH Foods
Group human rights policy.

[Glossary]

SOGI: this is an abbreviation combining the initial letters of sexual orientation (concerning which sexes are the target of someone’s
love) and gender identity (recognition of one’s own sex).

LGBTQ: this is an expression combining the initial letters of each of the words "lesbian" (a female homosexual), "gay" (a male
homosexual), "bisexual" (person who loves both sexes), "transgender" (person for whom the sex of the mind and body do not
match) and "questioning" (person for whom the sex of the mind and target of love is fluid, or a person who has not yet decided, or
does not know) or "queer" (a generic term for a sexual minority).
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n Action Standards to Create a Better Company Atmosphere

2. Prohibition of Harassing Behavior

In order to create a lively, safe and healthy workplace to work in, we shall
comply with the "NH Foods Group Harassment Prevention Regulations."

Harassment in the workplace is unacceptable behavior that infringes on the
working person’s character or dignity. We shall pay careful attention not to cause
others unpleasant feelings through our own words or actions, shall deepen
our interest and understanding of harassment problems, shall disseminate and
enlighten others, and shall respond appropriately when consulted.

@®We shall not use a superior position in the workplace such as a boss and
subordinate, or regular employee and partner employee, to carry out behavior
such as repeating severe rebukes over a long period or to speak or act in a way
that repudiates another’s character. (Prohibition of power harassment)

®We shall not act or speak sexually against another’s will, for example, making
sexual jokes, unnecessarily touching the body, or forcing a sexual relationship.
(Prohibition of sexual harassment)

@®In addition, in the case of rejection, we shall not carry retaliatory behavior such
as dismissal from the company, demotion or salary reduction.

@®Weshallnotspeakoractinawaythatharmstheworkenvironment,suchassaying,
"we will not entrust important jobs
to pregnant women" or, "what, you 7 N
are taking childcare leave even Even though
though you are a man." (Prohibition you're a man...
of maternity harassment)
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Action Standards to Create a Better Company Atmosphere

®We shall not carry out "secondary harassment," inflicting further harm (not
attending to a complaint, or harassment) due to a harassment victim requesting
consultation or assistance.

®We shall communicate sufficiently on a daily basis, and build mutually trusting,
good human relationships.

ot | Aside from the above-mentioned, there are also many other types of harassment,

and the law regarding harassment is being strengthened. While making use of
experience until now of executing harassment prevention measures, managers are
required to build a workplace with even more rewarding work. We should mutually
respect the people inside and outside the company who we are involved with during
our work, including superiors, colleagues and subordinates, and should try together to
create a workplace free of harassment. In addition, we shall also utilize the "Harassment
Prevention Handbook."

[Glossary]

Power Harassment: refers to behavior that satisfies all three elements from (i) to (iii) of (i) words or actions against the background
of a dominant relationship, (ii) that exceed the necessary or tolerable range for duties, and (iii) cause harm to a worker’s working
environment.

Sexual harassment: refers to a "worker" being disadvantaged in working conditions due to the worker’s response to "sexual words
or actions" against the will of the worker that occur in the "workplace," or harm to the working environment due to "sexual words
or actions.”

Maternity Harassment: refers to mental or physical harassment of working men or women in the workplace motivated by
pregnancy or childbirth, disadvantageous treatment such as dismissal because of an acquisition or claim concerning the pregnancy
and childbirth or childcare and nursing systems, or obstruction of the acquisition or claim.
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Action Standards to Create a Better Company Atmosphere

3. Prohibition of Violent Behavior

We shall not carry out violent behavior for any reason.

®If we see an argument in the workplace, we shall caution those arguing so that
it does not escalate any further.

®If we witness violent behavior in the workplace, we shall not pretend not to
have seen it, but shall immediately caution the persons involved to stop, and
shall report it promptly to a manager or person in charge.

®If we have been the target of violent behavior, we shall not worry alone, but
shall be sure to report it to a manager or person in charge.

®If in the unlikely event that we end up carrying out violent behavior, we shall
be sure to report it ourselves to a manager or person in charge. We shall report
even trivial cases even if we are not sure whether or not they constitute violent
behavior.

@®When cautioning or giving guidance, & J:fwi
when we become emotional or end up \\‘ 'mg
o &
arguing with colleagues, we shall take a

deep breath, and wait a little time, then l/z-i):\

we shall handle the matter calmly after
our feelings have calmed down. \-

asaydsowny Auedwo) 193399 e 93e84) 03 Spiepueis uondy

If there is direct contact to the body, even if there is no danger of injury, it may
~ constitute criminal assault. In addition, if there is danger of injury, even if there has
been no direct physical contact, it may constitute criminal assault. For example, the
following behavior may constitute "assault" in criminal assault - (i) grabbing someone’s
chest, (ii) poking, (iii) pulling someone’s clothes or necktie, (iv) throwing an object, and (v)
kicking an object. We absolutely must not carry out this kind of behavior.
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4, Creating an Open Workplace

We shall create a workplace in which anything can be discussed, and if
there is a problem we shall not pretend not to see it, but shall strive to
improve the workplace. We shall aim for a workplace in which anyone
can exchange opinions freely, a workplace in which diverse values are
respected and flexible working is possible, and a workplace in which a
sense of purpose overflows and better results can be produced.

@®On a daily basis, we shall use greetings and speak directly to people, positively
use polite forms of address, to create a bright and open workplace.

@Al employees shall have a sense of unity, we shall change to highly productive
way of working.

®If duties allow working from home, we shall acquire this appropriately. It can
be considered that working from home reduces exchanges between work
colleagues, so when doing so we shall positively report, contact and discuss to
ensure communication.

®Wesshallreport,communicate and discuss problems or concernsin the workplace
promptly with a manager or senior
colleague, with the administration
department or compliance leader
or with a compliance promotion
committee member. If improvement
is still difficult, we shall use NH Foods
Group Consultation Desk.
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Greetings are an effective method of communicating our will. We recognize each

A/
other’s existence, express a feeling of respect for the other, and as well as intending
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to communicate our will in the workplace or between workplaces, we activate
information sharing, and it is the foundation for forming an open company atmosphere. In
addition, NH Foods Group provides an internal and external consultation desk regarding
compliance. Its purpose is to grasp potential issues in the group as quickly as possible, to
nip them in the bud before they become serious issues, and so create a better workplace.
The person in charge of the office hands out compliance cards to employees, and lets
everyone know about the consultation desk.
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5. Fair HR Assessments and Treatment

Action Standards to Create a Better Company Atmosphere
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In HR appraisals we are assessed comprehensively not only on work
results, but also on awareness of legal compliance, ability, attitude, and
motivation.

@By always conducting a fair assessment, employees feel a sense of purpose, and
can willingly tackle their work duties.

@®We shall strictly assess based on the assessment standards and assessment
period, and avoid being influenced by individual emotions or the most recent
events.

®We shall be sure to feedback the assessment results to the person, and try to
connect it to an increase in the person’s ability.

®If there are any unclear points or

unconvincing points in the contents
of our superior’s assessment of us, we — )

should discuss it there and then. '
ﬁ/’ \(/

- e s

If fair assessment and treatment of each individual employee is secured, individually
" people’s awareness of compliance and motivation will further rise, and additionally
their pride and sense of responsibility toward their work will also rise. So that the HR
assessment is fair and objective, we shall be sure to disclose the results to the person
via an interview, and shall explain the basis for the assessment and its process. It is
important that it is not limited to a unilateral explanation by the superior, and that a
mutual agreement is reached. As one of the corporate philosophies of NH Foods Group,
"Our company is a place where employees can feel truly happy and fulfilled" is held up,
and we shall aim to achieve this. We should respect each individual, and promote the
creation of an environment in which employees can demonstrate their respective powers
and can play an active role.
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6. Securing a Healthy Workplace Environment

We shall comply with labor-related laws and regulations, and always
strive to secure a safe and healthy workplace environment.

@®The health and safety of employees shall be our first consideration, so we shall
provide appropriate guidance for the operation methods of equipment and
tools and for the handling of fuel or toxic substances, etc. If there are any safety
problems, we shall resolve them and conduct improvements, and we shall strive
to prevent industrial accidents occurring.

@®As a general rule, overtime work and holiday work are carried out on the
instructions of the manager, and we shall make applications in advance to gain
approval.

®We shall apply for working hours accurately. We shall never illegally stamp the
time card or make false applications, nor do overtime outside the office without
permission. In addition, we shall not make
our subordinates or junior colleagues do so.

@®We shall promote mental health care to

prevent employees becoming mentally or
physically unwell in advance, and so create a
vital workplace.

@®We aim to realize work-life balance to enable
a sense of purpose in our jobs and to enable
a fulfilling life.

NSV AR EEFDORM) ORFEZH k’/ I \\)
BLET,

pont We require consideration and measures so that employees always livea safe and
G healthy social life. In addition, to make the workplace easy to work in, we shall
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positively promote nursing support, child rearing support, separation of the
workplace into smoking and non-smoking areas, and measures to encourage quitting
smoking, etc. For that reason, not only the person in charge of each workplace, but also
individual employees shall consider workplace safety and health first and foremost, and
if there are problems, they shall be required to propose specific measures to resolve the
problems and make improvements. Achieving a healthy and easy-to-work workplace it is
not entrusted to the company alone. It is an issue that all individuals working at NH Foods
Group should consider.

[Glossary]
Mental Health Care: these are measures to retain and promote employee mental and physical health.
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| want to know about this... Q& A

HhHERZRLELTEHERBVWTTEAR?

Itis not a problem if | push through my opinion, right?

Q ABOEAFEHELLOL AN REIBRERELTE

Q My idea is definitely correct, but my colleagues always propose a different
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71

TA15LET ARDBERFERLT.IAOERZMLELTY
BRERHEVWTTEAR?

BBIHILR F 8- B AEA L, SHAAE, S B A HER TS
BENTEN EAA BUALHEROULIEELET. £5%
STTDIATEABRMNREE [«
PMERTBILLEETIA NS _

<3 //
ATEABELBVARSNLDH ,!;JE ﬂ"

BRERIIICEDETOBELEET
(THEET - 1 BEWAEOHE)

F EHENEAHCERET AD
BE-ZAICLHEAETTAELLS,

/

BERLEDICTEH LTI NEE A,

Q HEEENSMoTVEDIAELT — MNFEbD EETHE

ESN-D EINSEEERITTVE T BERZIRNR>TLAICHHK
LTI [ZUHABMNDETRREELTLIEESDN AEXITELT
NERBAMHTEIDEI5LDTIN.ESTNIEFLWTLEIN?

WMEEDHERLIEICES>THNOEERITD MWIGLTELAA
WREDZRBENR I >TVE T BT SNBEVWKS LT E
BN BIO LRIV TSATVR) =5 —CHHKLUE T 3%

RIASTREBETO NBEREET (T H\ '/,
N
‘ /.6‘. ) -‘.’-‘ 7
QO |

BI< BRREA — RIS EATHT 0L B
ZIBLET AN TERRDIBLLER

Ul encEBSrIe=yRyNnLy |\ (,l&/
L—FEHEOIERLEL £, NG

(TEIEEET — 2 \SAAY MTADEL)

/

\

opinion causing me frustration. Itis nota problemiflignore my colleagues’
opinions and push through my opinion, right?

The workplace is composed of people diverse in sex, age, career, race,
etc., with diverse values, and the number of ways of thinking or ways
of feeling are as many as there are employees. To carry out duties,

while it is important to search for the ‘g;
! g

decision which is the most suitable, the ‘\ <\> //

34

(Action Standards 7-1. Respect for Fundamental Human Rights)

process to reach that decision, such as
what discussions have taken place in
the workplace, is also important. We
should not just stick to our own way of
thinking, but should lend an ear to the
opinions and thoughts of others.

v,

| consulted, but they made no response.

Q I have been invited on dates by a client repeatedly despite refusing, and
have been touched at a social gathering, so | have been the victim of sexual

harassment. | drew up my courage and consulted with my superior, but was
told to "put up with it until the contract had been signed,’ and no action
was taken about it. Going to work is hard, so what should | do about it?

This is an example of secondary harassment in which, the victim
suffers further harassment based on what they have consulted
about, and no action is taken. If a consultation is not handed
appropriately, we shall consult a different manager or compliance
leader. The person being consulted shall .

) . P /
handle the consultation sincerely by
protecting confidentiality, listening to the
end of the contents, considering together
a solution and acting. If it is still felt that a [\
solution is difficult, we should promptly | \\ /|
consult the administration department or ﬁ
the Nipponham Consultation Desk. —

(Action Standards 7-2. Prohibition of Harassing Behavior)
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Action Standards as a Member of the Organization

For our own or a third party’s profit we shall never carry out actions such as causing
damage to the company, or privately diverting tangible or intangible company
property.

We shall be aware as individual members of NH Foods Group, and act responsibly.

1. Respect for Company Property

We shall use the company’s machines, vehicles, equipment, fixtures,
software, etc.,, for the company business activities or the purpose
approved by the company.

®We shall only use company internet and email for work-related purposes,
regardless of whether during or outside working hours.

®When on a business trip or working from home, we shall obtain approval from
our manager before taking lent items out of the workplace.

®O0f course, we should not make personal calls, but also, if we receive a personal
call, we should finish the call promptly.

®We shall not personally divert
company equipment.

/-\

It's during work
hours, but I'll just do)

\some shopping.

®We shall never settle expenses
improperly.
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| In particular, it is necessary for officers and managers who are granted much
" discretion and many privileges, to work with a steady problem awareness and self-
control. Because they have privileges, they are strongly required to more strictly
regulate our own behavior.

,V BICS<ORBLERESASNREPEERE. Lonh e LHERHE
T B0 TEBICHZBEN BN ETIERN BINDA, LOBELED
DFBEETHENBIROONET,
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7 Action Standards as a Member of the Organization

2. Prohibition of Conflicts of Interest

We shall be careful that our own profit and the company’s profit shall not
conflict in our actions.

®We shall not pursue individual profit using business chances, human
relationships, customer lists or credit information obtained through the job.

®We shall not request improper benefits (money, goods, entertainment,
conveniences, etc.) using our job status or authority.

®We shall not select a company linked to ourselves individually as a supplier
without passing through the internal company procedure.

Customer
List

| can use
this list to...

If a business partneris a company run by ourselves, our friends, or our relatives, quality
" and price will surely be neglected, and the danger of prioritizing individual interests
emerges. If we are placed in circumstances in which these kind of conflicts of interest
are likely to arise, or there is the possibility that we are placed in such circumstances, then
we shall promptly report this to our immediate superior, who will make a judgment to
remove us from responsibility for the matter, or change the business partner. Even for
the foods provided by NH Foods Group companies to be valued in the market and to
maintain competitiveness, this kind.
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7 Action Standards as a Member of the Organization

3. Compliance with Company Rules

We shall carry out our jobs faithfully and sincerely in accordance with
company rules such as, not only the "NH Foods Group Action Standards
(Japan edition)," but also work regulations, job authority rules, quality
assurance regulations, and NT regulations and procedures.

®We shall perform our duties daily with the awareness that compliance with
company rules is a prerequisite for fulfilling our responsibilities to society.

®Regulations including the work rules shall be stored in a place where anyone
canview them any time, and managers shall let everyone know where they are.

®When regulations are enacted or amended, we shall be sure to confirm them,
and having understood them, shall comply with them.

The company
regulations are stored
so that anyone can
check them anytime.

/\/

| The company rules can be said to be a "vow to society" so that NH Foods Group is
a company that is trusted from the bottom of the heart by society and customers. A
truly trusted company is a company that is completely unashamed no matter who is
watching it and no matter from where. It is a company in which we can disclose to anyone
what we do with pride and with our heads held high. We shall aim to be such a company,
and also, each of us shall possess strong self-awareness and responsibility about being
a member who creates such a company, and it is necessary for us to strive to comply
with laws and regulations and put into practice corporate ethics. In each workplace, the
person responsible shall himself or herself always confirm the status of compliance with
company rules, and shall deal with any problems.
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7 Action Standards as a Member of the Organization

4. Animal Welfare Consideration

We shall cherish the blessing of life, and endeavor to consider animal
welfare.

®We shall breed livestock in a comfortable environment, shall collaborate with
business partners to reduce stress and illness, and shall progress livestock
breeding management, production system improvements and continuous
technology innovations, etc.

®We shall strive to improve animal welfare through information disclosure and
dialogue with stakeholders.
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| We uphold the group brand promise to "cherish the blessing of life, and pour all
“our heart into providing the Joy of Eating’ without compromising quality." For

that reason, we shallcomplywith rules regarding livestock breeding methods and
epidemic prevention measures. The World Organization for Animal Health (OIE) indicates
"five freedoms" as helpful guidelines for thinking about animal welfare ((i) freedom from
hunger, thirst and malnutrition, (ii) freedom from fear and distress, (iii) freedom from
physical and thermal discomfort, (iv) freedom from pain, injury and disease, and (v)
freedom to express normal patterns of behavior.) In addition, the basic way of thinking in
NH Foods Group is indicated in "NH Foods Group Animal welfare Policy."

[FzEAR] ooy
PRI TINT T HYOEEE Z ORI 3B ST 3D S AN DRI, & ER R E BRI
BLWTERSNTVET,

[Glossary]
Animal Welfare: defined by the OIE as "the physical and mental state of an animal in relation to the condition in which it lives and
dies"
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7 Action Standards as a Member of the Organization

5. Eradication of Drunk Driving

As individual members of NH Foods Group who act sincerely with respect
to trust from society, to eradicate drunk driving, we shall implement

thoroughly, "if | have drunk, | won'tride or let ride," "if | am going to drink,
I won't ride," and "if | am going to drink, | won't go by car."

®We shall never drunk drive or let someone drunk drive. We shall each one of us
be aware that drunk driving is a serious crime.

®Even a small amount of alcohol numbs brain functions, and changes a car or
bicycle to a weapon.

®Even when getting plenty of sleep after drinking alcohol, alcohol may remain in
the system.

| What is lost due to drunk driving is immeasurable. If a victim’s precious life is stolen in

an accident caused by drunk driving, the victim’s and their family’s lives are changed
in an instant. In addition, receiving government sanctions and punishments will cause
loss of social status (place of work, etc.) and property, and will lead to irreparable results
such as, not only the driver’s, but the driver’s family’s lives being changed. Noticing that
the price of drunk driving is great after the fact is too late. It is necessary that each one of
us has a strong will never to drunk drive or let someone do it.
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Action Standards as a Member of the Organization

6. 15 IRs D ED X I

6. Initial Response in the Event of a Disaster

-J

#
&
(/)]
8
r
L
<
(/)]
17
)
it
#e

83

547

iblE, BHETORENREICH 1L FE, REZBBEEIEA
E5ICHORLBRICBHET, BEETHFESSNLBEAE. Z0
RIS TITBLET.

OFEREMMCKENRELEZR AEORRICH U TEREZMHERL.
BHZFTCERPNCBE T 2L E B EREDEDLZLZEERLET,

CENERKEDEDREEZHERT HIENTELL . BEERAZRIC
EiELE I,

O ERBRNICKENRELLLZR . BEERTEHONTVSEE
HPBE T IXBER K BROERICE>TITEILE TS

ORKIFICRIENEEZS>TWVWBHEIFRNEE A
HHHUHRKTEBIBMLERT EZRDHT
HETEL &I,

) B ERE LT, B TOK- RNORECREBTORESL KB HAKE
EEUTBCEELIC A TEMERERALOKEICEBLI-EEDONELE
CTBLIENDETT, BEFM Tl HERKBGRE D SBBERRL. 22N

DRENDWTHERPEFHREZLTVWEITDOT HIERLTEEXLLS,

. pot

When we or our families encounter a disaster, we shall make safety the
highest priority, and immediately strive to secure our physical safety. If
evacuation instructions are announced, we shall act according to those
instructions.

®When a disaster occurs outside working hours, we shall secure our own and
our family’s physical safety such as confirming the safety according to the
surrounding situation, and moving promptly to an evacuation area.

®O0Once we have secured the physical safety of ourselves and our family, we shall
communicate our safety status to the company.

®When a disaster occurs during working hours, we shall act according to
the directions of the self-defense firefighting team or self-defense disaster
prevention team established in each place of business.

®When suffering a disaster, the family may not all be
together. So, we should decide on the evacuation area
and contact method in advance.

| Asdisaster prevention measures,aswellastaking disasterpreparatory countermeasures
such as stockpiling water and food in the home or deciding on an evacuation area, it
is also necessary to take countermeasures for when encountering a disaster such as
earthquake or tsunami in the company. In the place of work, we shall organize a disaster
prevention organization such as a self-defense disaster prevention team, and shall post or
distribute details of the respective roles, so we should be sure to check this.
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| want to know about this... Q& A

After drinking alcohol, | took a nap, so it is no problem to drive, right?

Q I can drink a lot and have never had a hangover. | forgot that | was

planning to drive a car the following day, and | ended up drinking a lot.
After drinking, | took a nap and my head was clear, so it is no problem

to drive, right?

A Whatever the circumstances, ingesting alcohol (the state of alcohol
remaining in the body) and then driving is a crime. When drinking
alcohol, our information processing ability, attention, and judgment
are all reduced, and it is impossible to drive safely. It may lead to a
distressing trafficaccident, so you absolutely must not drive. In addition,
even if you feel the drunkenness has gone away, it is not the case that
alcohol is quickly removed from the body by sleep.
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I had a nap, so there
should be no alcohol
left in my system...
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(Action Standards 8-7. Eradication of Drunk Driving)
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2002 4+RABESH 2002 Beef Fraud Incident

On August 6, 2002, a beef fraud incident was discovered, and NH Foods Group instantly
lost its industry top position for trust.

To avoid repeating this mistake ever again, we have worked on a variety of compliance
activities. However, unfortunately 20 years have passed and currently there is still a
scattering of compliance problems, and among them incidents occurred that went as far
as disciplinary action.

The eyes of the public and customers are increasing in strictness year by year. The
information net progresses daily, and we are in an era in which new information flies
about and is transmitted not only by the mass media, but also on social networks, and
so on. We must always execute behavior sincerely looking at things from the customer’s
perspective. Each one of us should always be questioning our compliance awareness.
What should we do if we are at a site where a compliance problem has occurred? What
can we do to avoid a recurrence?

B Beef Fraud Incident

BSE infected cows were found, and consumers avoided beef. Meat traders ended up
holding a lot of stock. Some employees "wanted to reduce the stock" for the
company,”and from this consideration, they carried out beef fraud.

The Ministry of Agriculture, Forestry and Fisheries (MAFF) announced the fact that
Nipponham had without permission incinerated some of the beef that it had applied for
the government to purchase. Regarding this, Nipponham explained that among the
beef which it had applied for purchase some was mixed in which had passed the expiry
date, and so this was disposed of. However, it came to light outside the company
through a whistle-blower that the incinerated beef was imported beef. The scandal
caused by Japan’s leading meat company was reported daily in the press.

MAFF issued government guidance to refrain from beef sales, and beef was recovered
from supermarket shelves. The tide of public opinion against us became even stronger
when supermarkets removed products from group companies that had no relation to
the beef fraud. One company’s scandal had enveloped the entire group.

Sales plummeted from the discovery of the incident. Production at factories almost
ground to a complete halt, everyday there was nothing to do other than clean the
refrigerators and clean the machines, and goods were returned and discarded almost
every day. The mass media reports were severe on a daily basis, we refrained from
promotions and commercials, there were no signs of a recovery, and the employees
could see no way forward.




B Causes and Initiatives to Prevent Recurrence

The cause was analyzed to be the atmosphere in the company at the time, in the final
report of the Reform Investigation Committee that clarified the problems of the incident,
three problems were indicated.

1. A culture of excessive focus on performance
2. HR information barrier (individualistic HR rampant)

3. Administration and audit department negligence

As part of the measures to prevent recurrence, the first Compliance Leader Meeting was
held, a card and booklet indicating the Action Standards (the current NH Foods Group
Action Standards (Japan edition)) were made, and they were distributed to all officers
and employees. Currently, the NH Foods Group compliance leaders, who number more
than 100, play an active role in promoting compliance penetration in each company.
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[Glossary]

BSE Occurrence

In September 2001, a cow infected with BSE was discovered in Japan for the first time. BSE is also called mad cow
disease, and the brain of a cow infected with the disease becomes sponge-like. Consumers reacted sensitively to the
discovery of a BSE infected cow in Japan. The food industry received a large shock. The government, which viewed the
situation seriously, implemented BSE tests for all edible cattle in October of the same year. To dispel the anxiety of
consumers, the government purchased beef that was already circulating on the market before the BSE tests, and it was
incinerated.
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Compliance Structure
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Summary

; : Board of Each meeting Audit and Supervisory
Compliance Committee Directors Board member

(Consultation Point of

. Groupwide Each meeting Contact)
instructign 4 Executive officers
approaches d

. Each meeting
Compliance Leader Conference ! Prompt notification of information,
E including the out of in-house

+ emails and cell phone messages

................................

Compliance department

Report Communication

Audit department Report

Notification and
consultation contacts

Divisions and Group companies

[Compliance promotion committee [ Compliance Leader }]

[Compliance promotion committee [ Compliance Leader }]

Important information
(unusual developments)

In-house consultation

Consultation desks and hotline
(within the Compliance Department)

Employees, etc.

- Law office
« Specialist firm

The Compliance Committee that confirms the compliance status of the entire NH Foods Group and
considers policies, the Compliance Promotion Committee that advances initiatives in each company
and department, and the Compliance Leader Meeting in which each Compliance Promotion
Committee representative considers specific measures, all cooperate with each other.

[ Compliance Committee

This body conducts comprehensive checks notably by monitoring compliance throughout the NH
Foods Group, making arrangements to promote compliance, and establishing guidelines.

[l Compliance promotion committe s mmmmmmmmmmmmmm

Each Group company and business unit has such a committee, chaired by a president or general
manager, to ensure business-specific compliance.

[/ Compliance Leader Conferen ce 1

Compliance promotion committee leaders from across the country regularly attend these
conferences to discuss compliance activities, share information, and explore specific Groupwide
measures to be implemented by the various compliance promotion committees.

[l Compliance Departme Nt

The department supports the activities of the Compliance Promotion Committees and
Compliance Leaders in the NH Foods Group companies and business departments. In addition, it
receives and handles information related to compliancesuch as the internal consultation counter
reception and the external consultation counter company-side counter,and it centrally manages
information about risk due to gathering and transmission of important items.
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When Laws and Regulations or Work Rules are Violated
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Declaration
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If you neglect the "NH Foods Group Action Standards (Japan edition)," and violate
laws and regulations or work rules, etc., then you could be subject to punishment
based on the "NH Foods Group Disciplinary Rules," so please be careful.

We are aware that we are required as individual members of the company to
behave responsibly with high ethical standards, each of us shall comply with the
"NH Foods Group Action Standards (Japan edition)" toward realization of the
corporate philosophy, and we shall behave fairly and sincerely in order to respond
to the demands of society and the expectations of shareholders including

customers.
| hereby declare that | shall strive to be thorough in putting into practice
compliance, in accordance with the "NH Foods Group Action Standards (Japan

edition).”
/7 (MM/DD/YYYY)
Company name
Department name

Signature
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