
Group growth and development Integrating 
the solution of social issues

Throughout its history, the NH Foods Group has given form to the Joy of Eating by responding to 

people’s food needs, while also addressing social issues. 

As Japan’s biggest supplier of protein, 

the NH Foods Group recognizes the risk of supply problems in the future.

 We have already started to take up the new challenges of ensuring reliable supplies of protein, 

while considering the needs of the environment and society, 

and adapting to the diversification of lifestyles and food needs.
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