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Overview Financial and non-financial highlights (FY2020)

Products handled

SCHAU ESSEN Vanilla Yogurt ROLF® torokeru cheese Gorotto Salmon Bowl

No.1No.1

Products with No. 1 market shareNo.1

No.1 No.1

The Processed Foods Business Division develops, manufactures, and sells ham, sausages, processed foods, 
dairy products, seafood, and extract seasonings. It uses its advanced product development capabilities to 
contribute to the enjoyment of food in many areas through the development of long-selling products 
that have achieved top market shares, including Schau Essen, Ishigama Kobo, and Vanilla Yogurt.
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The Fresh Meats Business Division has built an integration system covering all stages from the 
production of pork and chicken through to sales, together with fresh meat procurement networks and 
food company sales networks in Japan and overseas. We currently handle approximately one-�fth of all 
meat sold in Japan in volume terms.

Overseas bases / Brands handled

The Overseas Business Division uses know-how developed in Japan to develop business activities in 
Asia, Europe, the Americas, and Australia. In addition to exports to Japan, local sales, and sales to third 
countries, we also o�er a wide variety of products and services to match local dietary culture in various 
countries and regions.

Net sales

¥52.4 billion

Business profit

¥32.6billion

Profit attributable to owners of the parent

Group employees

Business profit
aratio

4.5%

Environment data (FY2021)*2

ROE

7.8 %

 DOE

2.3%

ROIC

5.9%

Capital
expenditures

Depreciation and 
amortization

33.9billion¥82.9billion¥

14,820 (thousand m3)

Waste volume

402.5 (thousand t)494.3 (thousand t-CO2)

Consumer monitoring system 
(consumer delegate committee)

Total meetings held

630
Total consumer delegate 

committee members

2,030

Financial highlights

Non-financial highlights

Ratio of female employees 
in supervisory and 

leadership positions

80%*1 6.5 %

Rate of progress on 
CSR procurement

Number of sites having 
received external and 

objective certification for 
safety

155

Number of global offices

569
Number of quality assurance managers

1,144

CO2 emissions Water consumption

Japan

 *1 Amount base

Fresh Meats 
Business 
Division

Ishigama Kobo

Shimabara-Wagyu 
domestically produced beef

Genmai-gyu 
domestically produced beef

Mugikomachi  
domestically produced pork

Sakurahime 
domestically produced chicken

US-produced Corn-Fed Pork Thai-produced 
Herb Soiku Chicken

Italian Dolce Porco

The Chuka Meisai series Sutamina En

Overseas 
Business 
Division

29,390

Australian Omugi-gyu

Overseas

6,775
Japan

22,615
Overseas

87
Japan

482
Overseas

270874
Japan

Note: SCI Data

*2 Coverage of the business sites of NH Foods Group in Japan. CO2 emissions calculated by using factors in "Act on Promotion of Global Warming Countermeasures" in Japan about each year. 
Water consumption includes some estimated values from production departments.
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