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Corporate Philosophies Management Principles
(G
1. Under the basic theme of “Joy of Eating” our 1. Act with noble ideals and the determination to
company creates a culture that marks an epoch achieve them.

and contributes to society. 2. Learn from others, teach others, and be willing to

2. Our company is a place where employees can feel be taught by others.
truly happy and fulfilled.
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Forward-looking statements
This integrated report includes forecasts regarding targets, strategies, and earnings.

. Create the times by meeting the needs of the times.

4. Expand relationships through quality and service,
and take responsibility for all people with whom we
have relationships.

. Strive for a highly functional organization.

These forecasts are based on information available at the current time and contain certain
assumptions about the future. They are subject to numerous external uncertainties in
areas such as the economic environment, market trends, and exchange rates. Actual
performance may differ significantly from the targets in this presentation, and investment
decisions should not be based exclusively on them.
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