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<FY2016/3 3Q (Oct.–Dec.)> 

Revenues decreased due to the impact of a delayed recovery in the sales volume amid 

severe market circumstances. 

However, operating income increased due to the stabilization of principal raw/other material 

prices and positive effects of improved productivity and efficient logistics. 

 

<FY2016/3 1Q–3Q (Apr.–Dec.)> 

Operating income grew because the decrease in operating income during the 1st half was 

offset by effects of our cost-cutting efforts of ¥4.0 billion.     
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<Factor Analysis: Changes in operating income> 

Breakdown of results of FY2016/3 3Q  

▪ Cost-cutting effect 

Revision and renewal of product mix, mainly of hams and sausages 

Cost reduction through improved productivity, SCM, etc. 

 

▪ Increase in sales volume 

The delayed recovery of sales volume 

 

▪ Principal raw/other materials 

Stabilization of raw material prices 
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<Gift product results> 

The Company suffered a decrease in sales, as with the overall market in which sales 

decreased in the range of 10% to 15%.  

 “Utsukushi-no-Kuni” gifts posted strong sales at 105%, demonstrating its brand strength.       

 

<Results of major brands and by channel> 

▪ Consumer-use products ⇒ Showing a recovery trend, particularly with regard to deli and 

processed foods.  

Sales of hams and sausages were on a recovery trend from December.  

 

SCHAU ESSEN: Sales maintained the level of the previous year, when it significantly 

improved on the back of a promotional campaign to mark the product’s 30-year anniversary.  

Mori-no-Kaori: It achieved sales growth thanks to aggressive sales promotions including TV 

commercials.   

Ishigama Kobo: It achieved sales growth partly due to “croissant pizza,” a product newly 

added to the brand.  

Chuka Meisai: Sales of winter merchandise in the brand decreased as a result of the mild 

winter.  

Prefried: Boneless type of “CHIKI-CHIKI Bone” series, a product newly added to the category, 

achieved sales growth.   
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<FY2016/3 3Q (Oct.–Dec.)> 

Domestic sales and production performed strongly as prices in the domestic market remained 

at high levels.  

On the other hand, overseas business (Australia and the Americas) recorded a sharp decline 

of operating income. As a result, operating income overall at the Fresh Meats Business 

Division fell by about ¥3.6 billion.  

 

<FY2016/3 1Q–3Q (Apr.–Dec.)> 

Operating income decreased due to changes in the business environment for the Australian 

business from FY2016/3 2Q (livestock procurement costs remaining at high levels) and 

worsened performance of the hog-raising business in the Americas, despite strong 

performance in domestic operations.   
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<Factor Analysis: Changes in operating income> 

▪ FY2016/3 1Q-3Q 

Operating income of domestic business increased, and operating income of overseas 

business significantly decreased. 

 

▪ Farming operations in Japan 

Operating income increased in the production of chicken. 

 

▪ Imported fresh meat market 

Soaring beef prices during FY2016/3 3Q, increasing sales volume of chicken  

 

▪ Nippon Food Group 

Sales expansion by acquiring new clients 

 

▪ Overseas business 

Australia: cattle livestock shortage, rising procurement costs 

The Americas: a slump in pork prices in the U.S.   

 

▪ Domestic fresh meat market 

Increasing sales volume of chicken  
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<FY2016/3 3Q (Oct.–Dec.)> 

Both revenues and operating income increased due to growth in sales of dairy products and 

improved profit margin of marine products.   

 

<FY2016/3 1Q–3Q (Apr.–Dec.)> 

In dairy products, raw material prices settled and sales grew throughout the year. 
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<The Australian business>  

Higher procurement costs of livestock have significantly changed the environment from that of 

the last year.   

 

<The Americas business> 

Although the business’s profitability has been reduced, there are signs of a reverse trend.  
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<External Customer Net Sales Results in Overseas Business> 

The overseas sales ratio also declined due to changes in the business environment for the 

Australian business from FY2016/3 2Q. 
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<Operating Income Forecasts: Processed Foods Business Division> 

The Division is expected to be a factor for operating income growth, due to significant cost-

cutting effect (+¥0.9 billion) as well as stabilization of principal raw material and other material 

prices. 

 

<Operating Income Forecasts: Fresh Meats Business Division> 

Performance forecasts are expected to be severe in the domestic business due to weak 

prices in the domestic fresh meat market.   

The overseas business is expected to record a ¥1.5 billion decline in operating income due to 

ongoing harsh conditions.  

 

16 



<Outlook for FY2016/3>  (Processed Foods Business Division: Consumer-use products） 

Consumer-use products are already on a recovery trend.  

Sales of deli and processed foods are expected to post higher figures in both volume and 

amount than in the previous year.  
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<Outlook for FY2016/3>   (Processed Foods Business Division: Commercial-use products） 

In addition to the above, proposals and dissemination of latest and popular food menus.  
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<Outlook for FY2016/3>  (Fresh Meats Business Division) 

We anticipate a recovery in domestic production volume and an increase in imports, and assume the 

supply-demand balance will be eased mainly for pork and chicken.  

  

Taking advantage of our extensive sales network, we will secure stable earnings. 
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<Outlook for FY2016/3>  (Fresh Meats Business Division) 

▪ Australia  

Severe condition in procurement costs of livestock and sales will continue into FY2016/3 4Q.   

Raising the proportion of grain-fed beef   

→Accelerate improvement in marketing capabilities and passing on cost changes to sales 

prices. 

 

▪ The Americas 

The local pork prices are on course for a gradual recovery.  

→ The rate of increase in the number of livestock slaughtered is declining, and the futures 

indices have started to move upwards.    

 

○Domestic and imported fresh meat sales (Nippon Food Group) 

Expecting further increase in sales volume by effectively utilizing fresh meat brands.  
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