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Nipponham Group

NH Foods Ltd.
Message from the New President

February 2, 2026 )
Fumio Maeda )

Vice President and Representative Director

NH Foods Ltd. ACE:R. boBAIC,
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)
<
4



Inaugural Remarks and Self-Introduction

® | have experienced a wide range of business fields, continuing to take on challenges with a focus on hands-on and
field work spanning the processed foods, fresh meats and food service businesses.
® | will thoroughly uphold the "three actuals" (actual site, actual thing, actual situation) as a guiding principle while
maintaining an attitude of embracing change and taking on challenges

April 1988

Joined NH Foods Ltd.
Imported Pork
Department (Fukuoka)

October 1995

Seconded to Nippon Food
Shokuzai Co., Ltd. (now
Nippon Pure Food, Inc.)

October 2002
Seconded to Suehiro
Restaurant System
Co., Ltd. (Tokyo)
President and
Representative
Director

March 2010
General Manager
of Domestic Pork
Department,
Domestic Meats
Sales Division

October 1992
Fresh Meats Wholesale

June 2012

March 2012
General Manager
of Domestic Pork
Department,
General Manager

General Manager of Domestic Pork
Department, General Manager of
Domestic Offal Meats Department,
General Manager of Domestic By-
products Department

April 2013

April 2016
General Managel
of Sales &
Logistics
Operations
Division

April 2018
General
Manager of
Hams &
Sausages
Division,
General
Manager of Deli
& Processed
Foods Division

April 2020
Managing
Executive Officer
General Manager
of Corporate
Planning Division
and in charge of
Research &
Development
Center

Executive Officer
General Manager
of Domestic Meats
Business Division

Department .
Fresh Meats Wholesale of Domestic Offal
. Meats Department
Section
August 1989 June 2007
Imported Pork Department Seconded to
(Sapporo) Japan Food

April 2017

Division

Foods Business
Division

General Manager
of Product
Management
Division

Processed Foods Business

General Manager of Hams &
Sausages Division

June 2020
Director
Managing

April 2022

General Manager of
Processed Foods
Business Division

April 2024

Director

Senior Managing
Executive Officer
General Manager of
Fresh Meats
Business Division

April 2019
Processed

April 2024

Director

Executive Vice President
In charge of Corporate
Planning Department,
Accounting & Finance
Department and Growth

Executive Officer

Strategy Project of the
Company (current position)

April 2023
General Manager
of Fresh Meats
Business Division




Become a company where employees can take on challenge
and grow while pursuing their dreams

People are the source of sustainable growth - - -

The NH Foods Group

supplies 6%* of the

«  We will strive to develop an organizational culture that allow each employee to hold on to dreaffs while passionately
enjoying opportunities for challenges and growth

protei N Consumed in * Grounded in the "Three Actuals," a culture of transformation will take root from the frontlines

Japan My mission isTo redefine the certainty

of growth with disciplined capital

: iy i Redeifimingeirorin
ion, aiming for a future that is a e |

To support Japan's food

..‘

: - . AT
iInfrastructure, the NH 25> s> Rapid advancement
. in the entertainment

Foods Group will pursue i bUSINESS
. &
proactive management r GLOV .

o Growth strategies
that looks beyond Vision 3

e Structural ref

2030 =

* NH Foods estimate based on internal and external data FY2 02 6 FY2 03 0

(research conducted in 2019)
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The NH FoodsKG[r‘oup-rs-a unigue, one-of-a-kind organlzltlon
We will defend what needs defendingyand go on the offense when the opportunity arises. __ =

In the belief that "passion is the driving force behind.newchallenges and e‘vgutian," ] y
IWill work with you to pioneer a new future.

‘- ...........

W AT o - -um
| wholeheartedly accept the challenge of creatmg a new future
for the NH Foads Group ““"
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